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I ntegr ated BBA Programme

Studentsof thelntegrated BBA Rrogramme will berequired to takethe required courses and
STOT oourses, and will have the flexibility of choosing their own area of concentration.

Course List
Code CourseTitle Unit
Required Courses
ACY 1111 Introductory Financial Accounting 3
ACY 1112 Management Accounting for Decision Making 3
ACY 3050 [2151] Business Law 3
DSE 1030 Economics for Business Studies| 3
DSE 1040 Economics for Business Sudiesl| 3
DSE 2010 Statistical Analydsfor Business Decisions| 3
DSE 2020 Statistical Andysisfor Business Decisionsl| 3
DSE 2030 Operations M anagement 3
DSE 2050 [3050] Information Systemsand E-Commerce 4
ELT 3110 Business Communication (For BBA and PAC Only) 3
FIN 2010 Financial Management 3
MGT 1010 Introduction to Business (Not for M ajors) 3
MGT 1020 Principles of Management 3
MGT 2040 Human Resource M anagement 3
MGT 2510 Introduction to International Busdness 3
MGT 4010 Business Policy and Strategy 3
MKT 2010 Marketing Management 3
Concentr ation Cour ses
Decidon Sdencesand Managerial Economics(DSE)
DSE 3010 M anagement Science 3
DSE 3020 Computer Smulation in Management 3
DSE 3030 Business Forecasting 3
DSE 3040 Corporate Economics 3
DSE 3060 Quality Management 3
DSE 3070 Economic Aspects of Business Environment 3
DSE 3080 M acroeconomics for Managers 3
DSE 4010 Operations Hanning and Control 3
DSE 4020 Management of Service Operations 3
DSE 4030 Operations System M anagement and Srategy 3
DSE 4040 Managerial Economics 3
DSE 4050 Business Cyde 3
DSE 4060 Management Control Systems 3
DSE 4070 Bus nessData Management 3
DSE 4080 Economic Analydsof Chinese Enterprises 3
DSE 4090 M acroeconomic Issuesin Chinese Economy 3
DSE 4100 Selected Topics of DSE 3
DSE 4110 Business Process Reengi neering 3
DSE 4120 Business Information Systems Deve opment 3

[ 1 Old course codes used in 2002-03 and before.
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DSE 4130
DSE 4140
DSE 4150
DSE 4170
DSE 4180
DSE 4190
DSE 4210
DSE 4220
DSE 4230

Finance (FIN)

FIN 3010
FIN 3020
FIN 3030
FIN 3040
FIN 3050
FIN 3060
FIN 3080
FIN 3090
FIN 4010
FIN 4011
FIN 4030
FIN 4040
FIN 4050
FIN 4060
FIN 4070
FIN 4072
FIN 4080
FIN 4081
FIN 4082
FIN 4088
FIN 4090
FIN 4091
FIN 4092
FIN 4095
FIN 4096
FIN 4097
FIN 4100

Management (MGT)

MGT 3010
MGT 3040
MGT 3060
MGT 3580
MGT 4030
MGT 4040
MGT 4050
MGT 4060
MGT 4080
MGT 4090
MGT 4100
MGT 4110

Business Applications Programming
DataCommunications and Networking

Electronic Commerce

Global eBusiness and Logigics

Global Supply Chan Management

Service Quality Management

Dedsion Support and Knowledge M anagement Systems
DataMining for Managers

Information Systems Practicum

WWWWwwWwwwww

Financial Makets

Intemational Finance

Management of Financid Institutions
Commercid and Centrd Banking

Risk Management and Insurance

Real Estate Finance and Investment

Investment Analysisand Portfolio Management
Actuarid Moddling

Corporate Finance: Theory and Practice
Foreign Exchange Practices

Selected Topicsin Finance

Options and Futures

Mergersand Acquidtions

ChinaFinance

Fixed Income Seaurities Analysis

Quantitative Finance

Casesin Corporate Finance

Computational Finance

Quantitative Methods for Financial Derivatives
Intermediate Fnancial Theory

Corporate Property and Liability Insurance
Lifeand Health Insurance

Principle of Reinsurance

Advanced Actuarial Modelling
EmployeeBenefits, Retirement and Estate Planning
Applications of LossModels

E-Finance

WWWWWWWWWwWwwWwWwwWwwWwwWwwWwwwwWwwwWwwwwwww

Organizational Behaviour

Human Resource Planning and Staffing
Training and Development

Global Enterprise Management

Organization Design and Change
Entrepreneurship and New Venture Management
Performance and Compensation Management
Managing Employment Relations

Managerial killsfor Modern Managers
Technology and Innovation Management
Managing Strategic Change

Selected Topics in Management

WWWWWWwWwwwwww
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MGT 4120 Management of Chines Firms 3
MGT 4130 Consultancy and Change M anagement 3
MGT 4510 China Business 3
MGT 4520 Globd Chinese Business Network 3
MGT 4530 Japanese Bus ness 3
MGT 4540 AsanBusness 3
MGT 4550 European Business 3
MGT 4570 Global Entrepreneurship 3
Marketing (MKT)

MKT 3010 Marketing Research 3
MKT 3020 Consumer Behaviour 3
MKT 3030 Advertising and Promotion Management 3
MKT 3040 Sales Force Management 3
MKT 3050 Multinational Marketing 3
MKT 4010 Organizational Marketing 3
MKT 4020 Retail and Channd Management 3
MKT 4030 Service Marketing 3
MKT 4040 Strategic Marketing 3
MKT 4050 Seminar in Marketing 3
MKT 4052 Seminarin Maketing (Marketing Challenges 3

in the 21st Century)

MKT 4070 ChinaMarketing 3
MKT 4080 Internet Marketing 3
STOT Course

BBA 0310 Issuesin Business 2

Course Description

(Forthe course descri ptions of all Accountancy (ACY) and English Language (ELT) courses,
please refer to the Rrofessional Accountancy Programme and English Language. Unless
otherwi se spedified, all are 3-unit term courses of three hours of lecture per week.)

Required Cour ses

DSE 1030

Economics for Business Studies|

1st term

Thiscourse isa general introductionto the theory of pricein amarket economy. Topics
include basi c economic concepts, the theory of demand, production and cost, the operation
of firmsin competitive, oligopolistic and monopolistic markets, costs and benefits of
governmentintervention in market economy, and introductory issuesto game theory and
informati onal economics Andytical approach isused whenever appropriate. Applications
onprecticd bud nessproblemsare emphasized. (Not for SysemsEngineering and Engineering
Management or Economics Majors.)

DSE 1040

Economics for Business Sudiesl|

2nd term

This course is agenerd introductionto the theory of thedetermination of naiona income
and aggregate economi ¢ behaviour. Topicsinclude national incomeaccounting, empl oyment
theory, inflation, monetary and fiscal polidesfor economic stabilization, and international
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economicissues. Applicationsof basic macroeconomic prind ples to contemporary business
issues are emphasized. (Not for Economi cs Maj ors and students who have taken GEE 251Q)

DSE 2010

Statistical Analydsfor Business Decisions|

1st term

This courseded swith thefundamentalsof gatisticad methodsincluding descriptivestatigics,
probability, statisticd inference from both large and small samples, F test for equality of
vari ances, tests using Chi-square in categorical dataanalysis, and simple correlation.
Application of statisticd methodsto problems pertaining to business will be emphasized
throughout this course. (Not for SystemsEngineering and Engineering M anagement Majors,
Economics Magjors and students who have taken GEE 247N or STA 2103.)

DSE 2020

Statistical Andysisfor Business Dedsionsl|

2nd term

Thiscourse introduces to gudents sel ected topicsin applied statisticswhich are useful to
bus ness decisions and research. Analysisof vaiance (ANOVA) and regresion analysisare
stressed. Topics includeone-factor ANOVA, two-factor ANOVA, simple linear regresson,
multiple regresion models, and some specid topicsin regression analysis. Applicationsto
busnessand economic problemswill be emphasi zed throughout this course Prerequisite:
DSE 2010. (Not for Economics Majors.)

DSE 2030

Operations M anagement

Both terms

This course primarily aims at providing the students with production and operations
management skillsand methods of policy formulation at the introductory level. Major
topicsind ude: product design and process selection; ded gn of theforecagting system; cepacity
planning and facility location; layout of the physical sysem; qudity control systemand
related problems; job design and work measurement; production planning and scheduling
systems; inventory management, etc. Prerequisite: HM G 1010 or MGT 1010 or 1020.

DSE 2050

Information Systemsand E-Commerce

4 U; 4 Lect; 1st/2nd term

This courseaimsto survey i nformation system technology with an emphasi son the
development of computer-based information sysems Major topicsinclude: impact of CBIS
on management, computer hardware and software, elements of system development life
cycle, data management, transaction processing system, office automation systems, decision
support systems expert systems, td ecommuni cations and i nformati on resources management,
etc. This course also surveys various aspects of el ectronic commerce. Important isuesin
electronic commerce such as information technology, security, marketing, finance, and
multi-national trade, and practical operation will be discussed. Prerequisite: CSC 1500 or
HMG 1010 or M GT 1010 or 1020. (Not for SysemsEngineering and Engineeing M anagement
Majors.)

FIN 2010

Financial Management

Both terms

This courseidentifies and providesa framework for analysing the mgor financid decisions
by afirm. Issues addressed include val uation, investment decison-making, analyss of risk,
financid planning, dividend palicy, working cgpital management, and thefinancing mix for
the firm. Prerequisites: ACY 1111 and DSE 1030 or 1031.
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MGT 1010

Introduction to Business

Both terms

Thiscourse @amsat providing anintroduction to thegeneral concepts of business. It describes
theeconomic, politicd, socid and cultural environment in which managersand organizations
function. Major topicsinclude: the framework of business, the basic businessfunctions,
managerial functions and other sel ected business considerations. (Not for Integrated BBA
Programme Magjors.)

MGT 1020

Principles of Management

Both terms

Thiscourseintroduces the philosophy of business operationsand the framework of decision-
meking process. The study in organization i ncludesstructural design, mechanicsand dynamics
of organization and theuse of informal organization. The study in management indudes
functions of management: planning, organizing, staffing, direction and control.

MGT 2040

Human Resource M anagement

Both terms

This coursedeals with the study of optimum utilization of human resourcewithin aworking
organization. The primary focusison the application of behavioural science conceptsto
anal yse the human resource problemswhi ch affect organizational performance. M gjor topics
include manpower planning, job analysis, recruitment, training and deve opment, motivation
and ma ntenance of work force, communication, performance eval uation, compensation,
employee relations, qudity of work life and career management. Prerequisite HMG 1010
or MGT 1010 or 1020.

MGT 2510

Introduction to International Busness

Both terms

This course studies the nature, form and scope of intemational business. Topicsinclude
foregn environment and mgor international business activities, such as exporting, direct
invegment, licend ng and other contractud arrangements M anagement strategiesconcerning
production, marketing, human resource, and finance in aninternationd context will dsobe
discussed. (Not for studentswho have teken GEE 278X.)

MGT 4010

Business Policy and Strategy

Both terms

Thisintegrating courseis concerned with the formulation, implementation and evaluation
of bud nessstrategies Topi csinclude: slection of objectives, andysisand di agnod sof business
environment, evaluation of strengthsand weaknesses, sel ection of strategies, the creation
of corporate identity and structure, theacquistion and development of resource, and strategy
review, eval uation and contral. By bringing together anumber of business disciplinesand
functi ons thiscourse enables studentstocometo gripwi th building and mai ntai ning a consistent
and effective palicy framework for abusiness enterprise. Prerequisites: HM G 1010 orMGT
1020 and atleag two 3000/4000 level courses offered by the Feculty of Business Administration,
or permission from the instructor(s).



6 Full-time Under gr aduate Programmes of Study

MKT 2010

Marketing Management

Both terms

This courseis devoted to the study of the management of marketing functions, the analysis
of extemal forcesaffecting marketing decison making, theimplementation and control of
marketing activities, and an examination of the global impact of marketing. Course objectives
includethe devel opment of gudents’ understanding of thefundamenta conceptsunderlying
theselection and assessment of markets and thedeve opment and delivery of products,an
invegigation of the role and contribution of marketing to the conduct of successful busness
operati on and to0d &y, and to deve op student &bilitiesin identifying marketing opportunities
and vigble marketing strategies.

Concentr ation Cour ses

Decigon Sciencesand Managerial Economics

DSE 3010

M anagement Science

1st or 2nd term

This course introduces the studentsto the various quantitative models applicable to the
support of businessdeci s on making. Maj or topi csinclude linear programming, trangoortation
and assignment model s, dynami ¢ programming, integer programming, Markov processes,
queuing models, gamesand decision analysis Emphasiswill beplaced on baoth applications
modelling and solution methodol ogy. Prerequisite: DSE 2010.

DSE 3020

Computer Smulation in Management

1st or 2nd term

Thiscourseteachesthe use of simulation as an anays sand decision-making tool in busness
management envi ronment. VVari ous managerial issues such asproducti on planning and control,
will beinvestigated to improvethe operaional efficiency by using computer smulation. A
computer simul ation software package will beused to builda*“ logical model” of business
management process. Topi csind ude concept of simul aion, learning of the simul ati on software
package (model desgn and building, execution, output analysis), random number generator,
mode verification/validation, and the relevant management concepts. Prerequisites: DSE
2010 and 2030.

DSE 3030

Business Forecasting

1st or 2nd term

This course provides gudentswith principlesand methodsin forecasting for managerial
planning. Major topicsinclude multi pleregression anal ysis, time seriesanaly s swith enphas s
on smoothing techniques decompostion methods, Box-Jenkins procedures, and indicator
forecaging. Applications of themethods to both short-term and long-term forecaging to
business, industriesand national businesstrends arealso emphas zed. Prerequi stes: DSE 2010
and 2020.

DSE 3040

Corporate Economics

1st or 2nd term

Thiscourse provi deseconomic viewson the operationsof enterpri sesin amarket environment
for comorate decision-making and strategy formulation. Studentswill learn how to analyse
market gructureand performance, how firms seek competitive advantage, and how indugtries
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change Emphas swill beon the appli cati on of economi ¢ prind pl esto major bus nessdecisions,
including pricing, product mix, market entry, mergers, and adoption of new technologies.
Industrial policy and itsimplicationswill also bediscussed. Prerequisites: DSE 1030, 1040
and HMG 1010/MGT 1020.

DSE 3060

Quality Management

1st or 2nd term

Thiscourse is designed to provideknowl edge and techniquesrel aed to the management of
qudity in service/manufacturing organi zations. The major topics includemodern practice
andtheoriesin design, process planning and control for qudity. Recent development and
casesin gtatistical Q.C., Taguchi Method, quality drdes, and total qudity management will
a2 bediscussed. The coverage of intemational quality standardssuch as ISO 9000 Series
will also be emphasized. Prerequisites: DSE 2010 and 2030, or permisson from instructor.

DSE 3070

Economic Aspects of Business Environment

1st or 2nd term

Thiscourseaimsa providing sudentswi th aneconomi c pergoecti ve of thebusinessenvironment
and equi ppi ngthemwith amore olid grounding in bud ness economics requi red for management
studiesat theuniversity leved. Themg or topicsinclude: economic viewsof government and
business; public choice and regulation; philosophy of the Hong Kong Government with
respect to fiscd, monetary, trade and development policies, economic reformsin the PRC
since1979; and international environment; Asian NIEs, their competitive advantage and
tradeand industrial policy. Sudents are expected to exerciseinitidive inidentifying apecs
of special interest forin-depth reading. Empirical aspects of economic sudieswil | be streseed
through lecturing and case study. Prerequidtes DSE 1030 and 1040, or equival ent courses.

DSE 3080

M acroeconomics for Managers

1st or 2nd term

This course ams at equipping potentid managerswith an application oriented intermediae
level macroeconomics on the topicsas: contemporary aggregate demand and aggregate
supply models; money, fiscd and monetary policieson themacro economy and business
environments; models on investments; real versusfinandal investments and evaluation;
businesscycle theory and sectorial forecasts; and the internationd linkage and different
exchange rate systems. Managerial srategiesto thechanging busness and macroeconomic
environmentswill be enphasized. Prerequisites DSE 1030 and 1040, or equivalent courses.

DSE 4010

Operations Aanning and Control

1st or 2nd term

This course provides students with a thorough understanding of the functions of operations
planning and operationscontrol. M g or topicsinclude: forecasting; capacity planning; facility
location and layout; linebalancing; operati ons scheduling; project contral; quality contral;
inventory control; material requi rementsplanning; just-in-time systems; and flexible
manufacturing. Prerequisite: DSE 2030.

DSE 4020

Management of Service Operations

1st or 2nd term

This course focuses upon operational problemsin service firms, with emphad's on problem
identificati on, problemanal ysisand decision making. This course uses acase study approach
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to cover the service operations in banking, public utility, transportation, etc., to present
the ever-present problems of complexity, insufficient information, and various degree of
uncertainty in achieving organizational objectives. Prerequisite: DSE 2030.

DSE 4030

Operations System M anagement and Srategy

1st or 2nd term

Thiscourseis concerned about the strategic management of operationsfunction. A major
focusison how to develop the strategic alignment of operations function with regard to
corporatestrategy aswell as theother functional grategies such asmarketing. Included in
thecontent are the frameworksfor strategy analysis and devel opment, and discussionson
uchissuesasproduct qudity policy, choiceof process, production scd eand vertical integration,
purchasing policy such asOEM/subcontracting, fadlity compostion and location policy,
and coalition and joint venturing. Prerequisite: DSE 2030.

DSE 4040

Managerial Economics

1st or 2nd term

Thiscourse focuses on the application of economic theory to management problems and
theeconomic foundations of marketing, financeand production. Attentionisgiven tothe
following topics: risk analysis demand analyd's, production and cost theory, pricing practices
and capital budgeting. Rrerequistes DSE 1030 and 1040.

DSE 4050

BusinessCyde

1st or 2nd term

Thiscourseaimsat providing the background needed to understand and analysetheups and
downsof busnessactivities. It will cover the major topicsas patternsin busnesscycle,
national income analysis, bus ness cycletheories, internationd business cycle and business
cycleforecasting. Applicationswith empirical data are emphasized. Prerequisites DSE 1030,
1040 (or itsequivalent course) and 2010.

DSE 4060

Management Control Systems

1st or 2nd term

Thiscourse aims a providing studentswith an understanding of the management control
systemsand management control techniquesin business and non-profit organizati ons. M ajor
topicsincludethe design of management control sysems responsibility centres budgetary
and non-budgetary controls, measuresof performance and management control under special
situations. Prerequisites: ACY 1111 and HM G 1010/M GT 1020.

DSE 4070

Busness Data Management

1st or 2nd term

Thiscourseaimstohelp studentsegabli sh basi c knowledge of datamodd ling, detabase desgn,
processand management. Vari ousda ebasemodels such asrelational model, entity-rd aionship
model, and object-oriented model are discussed. Cther related topi cs such asnormali zation,
integrity control, query languages (SQL), CASE tool, datawarehousing, and database for web
applicaionswill als beemphasi zed. Prerequisite: DSE 2050.
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DSE 4080

Economic Analydsof Chinese Enterprises

1st or 2nd term

Thiscourse applieseconomicanalysis to thestudy of development and characteristics of
Chinese enterpri sesof variousownership structures, including state-owned, col | ective-owned,
foreign- nvested and pri vateenterprises Topicscovered include: intemd organi zation, Srategic
interactions among enterprises, employment practices, and technology management.
Applications of Chinese microeconomics modelsto business decisions are emphasized.
Prerequisites: DSE 1030 and 1040, or equivdent courses or permisson frominstructor.

DSE 4090

M acroeconomic Issuesin Chinese Economy

1st or 2nd term

This course studies macroeconomic problemsin the Chinese Economy in transition. Topics
covered indude inflation, unemployment, fiscd and monetary policy, regional inequality,
and specid economic zones. Applications of Chinese macroeconomic models to business
decidons are stressed. Prerequisites: DSE 1030 and 1040, or equivalent coursesor pemission
from instructor.

DSE 4100

Selected Topics of DSE

1st or 2nd term

Thiscourseisdesigned toinvegigateand to discusssdected topics of currentinterestsin the
aeaof businessmanagerial economi csand ysisand/or decis on s ences. Prerequisite: permisson
from instructor.

DSE 4110

Business Process Reengi neering

1st or 2nd term

This coursefocuses on business proceses. It requires fundamental rethinking of thedesgn
of the process, and tak es radical measures to change the process to achieve dramatic
performance improvement in quality and productivity. This course covers systems
fundamental s, process flow andyses information technology asan enabler, ciitical factors
forimplementing BPR, reengineering procedures, successful and fail ed cases,and BPR practices
in smal companies Prerequisite: DSE 2030 or permission from instructor.

DSE 4120

Business Information Systems Deve opment

1st or 2nd term

This courseaimsto introduceto students variousactivities assod ated with the development
of business information systems. Sudentswill learn to analyse information requirements
and to design gppropriae lutionstha lead to sophisticated businesssystems. A balanced
overview in analysing user requirementsand designing busi nessi nformati on systemsto meet
these requi rementswil | be presented. The concepts of SDLC and human computer interaction
will be introduced. Various methodol ogies, such as structured- and obj ect-oriented analyss
and design, will beemphasi zed. An introduction on how to ussaCASE tool to help deve oping
budnessinformation systemswill also be given. Prerequisite: DSE 2050.
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DSE 4130

Business Applicaions Frogramming

1st or 2nd term

Thiscourse aimsat providing the fundamental conceptsin programme devel opment with
theuse of an object-oriented language. Topicscovered include datatypes and their abstraction,
classtructure, message passing, event handling, simple client-server programmi ng techni ques,
and theirinteracti ons with bus ness databases. Compari on between the object-oriented and
procedural approaches in programming will be explained throughout the course. More
importantly, the concept of how the programming concepts can be applied in business
domanswill be emphasized, particularly in eBugness gpplications. (Not for Engineering
Faculty Majors.)

DSE 4140

DataCommunications and Networking

1st or 2nd term

This course introduces datacommunicationsconcepts, components, architecture, protocols,
and standards for message movement within an information network. Both the technical
and managerid agects of designing, contralling, and managing networks in the distributed
environment will be enphasized. Rerequisite: DSE 2050.

DSE 4150

Electronic Commerce

1st or 2nd term

Thiscoursefocuses on introdudng Internet technology anditsusein electronic business.
TopicsincludeeAdvertisement, eMarketing, B2C applications, B2B applications, mobile
commerce, collaborative commerce, Internet management and security, electronic payment
sysem, implementation, ethics, and el ectronic commerce deve opment in Hong Kong and
worldwide. Some new technologies and case studies may al so beintroduced inthiscourse.
Prerequisite: DSE 2050.

DSE 4170

Global eBusiness and L ogigics

1st or 2nd term

Thiscourseexaminesin detail themgor conceptsand appli cationsof eBusinessand logi stics.
Wewill provide sudents with an overview of mg or eBusiness processes and, in addition, we
will al discusstherole of thelnternet in an enterprise’ sglobal logistics integration. The
general conceptsand importance of globd logi stics management will dso bethe major focus
of this course. Through this course, studentswill get an overall understanding of various
adivitiesinvolved in managing thelogistic functions of abusd ness firmand/orin managing
alogisticservice provider. Through scenario analysis case studiesand projects, studentswill
learn concepts, prectical tools,and effective practi cesin logi gics management. M ajor topics
indude introduction toeBusd ness processes, introduction to thel ogisti csfunctionsand | ogistics
industri es, distribution strategi es, design of thelogisti cs networks purchas ng and outsourding,
and logisticsinformation systems, etc.

DSE 4180

Global Supply Chain Management

1st or 2nd term

Thiscoursewill examinethe grategic role of supply chain management in global competition.
Wewill provide studentswith the concepts dedsion models and practical toolsnecessary
for effective decision-making in thevariousareasof supply chain. Through problem solving
and case studies, the course will deve op students’ intuition behind many key supply chain
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conceptsand practices We will demongratehow cog reduction, productivity improvement,
flexibility, speed, and cugomer satisfaction can be achi eved through supply chan enhancement.
Topicsinclude the grategic framework for supply chain management, planning the demand
and supply inasupply chan, planningand managi ng i nventoriesin asupply chain, information
technology management and information sharingin asupply chain, strategic aliancesand
coordination. Prerequisite DSE 2030.

DSE 4190

Service Quality Management

1st or 2nd term

Thiscourse isdesigned to provide students with the knowledge and skills in the area of
qudity management s tha they canhelpto improve quality and customer stisfactionin
thelogistic functions of afirmor inthelogistic servicesindustries. Through discussons,
problem solving, application projects and case studies, thiscourse will demonstrate how
applicationsof quality concepts, techniques and theories can help a service organization
gain competitive advantagesin today'scompetitive environment. Topicswill include: the
role and importance of service quality and cusomer satisfaction inthe logistic industry or
logistic function, tools for quality desgn, planning and improvement, theM alcom Bd drige
National Quality Award, service quality gapmodel, srviceprofit chain modd, servicerecovery
and guaranteesand their applications.

DSE 4210

Dedision Support and Knowledge M anagement Systems

1st or 2nd term

Thiscourseintroduces sudentsto the conceptsand ills eseentid for theanalysis, evaluation,
design, and development of knowledge-based systemsfor enhand ng decisi on peformance.
Itwill cover topicssuch asproblem sol ving methods and grategies, devel opment of computer-
based ded 9 onmodels, knowledge acqui 5 ti on,know edge representati on, des gn of knowledge-
based intdligent systems application of knowledgediscovery and datamining techniques,
such asneurd network, genetic algorithms and rule inductions.

DSE 4220

DateMining for Managers

1st or 2nd term

This course emphasi zes on the applicationsof datamining techniquesin business problems
frommanagerid perspectives. Bus nessgpplicationssuch ascusomer rd ati onship management
and finandd and ysiswill be discussed throughout the course Somebasic datamini ng techni ques
will dsobe explained for illugration purposes. They indude clustering, inductivelearning,
market basket analysis, data warehouse, and neural networks.

DSE 4230

Information Systems Practicum

1st or 2nd term

Thiscourse bri dgesthe gap between dassroom and real world. It requires gudentsto complete
areal-world information systems project, in collaboration with acompany or organization.
A minimum of three and a maximum of five students are required to forma project team,
under thejoint supervision of aM | Sfaculty member and a senior executive of the sponsoring
company.
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Finance

FIN 3010

Financial Markets

1st and/or 2nd term

This course deal swith anumber of financid instruments traded in the markets for scurities,
fore gn exchange, options and futures. Dicussionsind udeintersectoral flow-of funds andysis,
determination of interes rates and analys's of money and capital markets. Prerequisite: FIN
2010 or permission from instructor.

FIN 3020

Intemational Fnance

1st and/or 2nd term

This course aims to analyseintemational monetary relations and problems. M ajor areasof
discuss on i nclude basic conceptsand and ysisof the balance of pay ments thefore gn exchange
market, determination of gpot and forward exchange rates international capitd flows,the
paymentsadjustment mechanism, international monetary problemsand arrangements, and
international debt and itsdevelopment. Prerequisites: DSE 1030 and 1040, or permission
from instructor. (Not for Economi cs Majors.)

FIN 3030

Management of Financid Institutions

1st and/or 2nd term

This coursedicusses the economic and environmental problemsin the acquisitionand use
of fundsby financial institutions. The emphadsis on the fundamental prind ples underlying
the organizati on and management of a commercid bank. Considerationsare given to recent
developmentsin banking regulations, electronic banking, asset and liability management,
various major policy areas and their interrel ationships. Prerequidte: FIN2010.

FIN 3040

Commercid and Centrd Banking

1st and/or 2nd term

This course dealswith the structure and operations of commercial and central banks. It
examinessupply of money, processof deposit creationin commerdial banks, the toolsand
impact of monetary policy and the roleof central banking in the bankingindustry. Italso
considers banking practicesin anintemational context. Prerequidte FIN 2010 or permission
from instructor.

FIN 3050

Risk Management and Insurance

1st and/or 2nd term

Thiscourse coversrik management concepts, risk i dentification and measurement; property,
net income, and liability loss expoaures; analysis of life, property and liability insurance
contracts, methodsand problemsof insurance pricing; and insurance regulaion and public
policy.In this course, insurance istreated asamgor tool of rik management. Prerequisite:
FIN 2010.

FIN 3060

Real Estate Finance and Investment

1st and/or 2nd term

Inthiscourse, atention will focuson thefollowing isaues: the rel aionship between economic
growth and real estate investment, the apprasal of property investment and leasing, the
ourcesand avalability of financing for propety invesment, thelegal and regulatory framework
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underpinning property contracts and mortgage arrangementsin Hong Kong (and mainland
China), the inter-rel ati onshi psbetween property rental s, red esatevalues and gock market
growth and, finally, recent developments and trendsin the field of property financing and
investment. Prerequisite: FIN 2010.

FIN 3080

Investment Analysisand Portfolio Management

1st and/or 2nd term

Thiscoursediscusses bas ¢ scurity valuaion theoriesand portfolio management. Emphass
isplaced on fundamentad common stock andys's, capitd market theory, analysis of portfolio
performance, market efficiency, and behaviour of stock prices. Prerequisite: FIN 2010 or
permission from instructor.

FIN 3090

Actuaid Moddling

1st and/or 2nd term

Thiscourse devd ops the student'sknow edge of thetheoreticd basis of actuarial models and
the gppli cation of those modelsto i nsurance Appli cationsind ude: premium rate for lifeinsurance
and annuity contracts benefit reservesfor insurance contracts and v uati on of pension plans.
Prerequisite: FIN 2020.

(For thecourse description of FIN 2020, please referto the BBA Programmein Insurance,
Financial and Actuarial Andysis.)

FIN 4010

Corporate Finance: Theory and Practice

1st and/or 2nd term

Thiscourse builds on the conceptsintroduced in FIN 2010 and aimsto provide studentswith
advanced gudy of comporateinvestment and finandng ded s ons M ajor topi cscovered ind ude
working capitd management, capital budgeting, capital structure, sourcesof finand ng, dividend
palicy,leasing, and mergersand acquisitions. Prerequiste HN 2010.

FIN 4011

Foreign Exchange Practices

1st and/or 2nd term

Thiscourse gudiesthebus nessand strategy i ssuesof investing in the gl obd foreign exchange
market. The objectiveisto develop the students capability in reading the minds of the
market psychology studies. Topicsinclude assessing global political, economic and sodal
conditions globalization of national economic polides ascertaining market focus strategy
of surrendering to market trend, assessing the value of technical analysis, psychology of
speculation, money management rules, etc. Prerequistes: MGT 2510 and FIN 2010.

FIN 4030

Selected Topicsin Finance

1st and/or 2nd term

This course will focus on special issuesselected by the Department of Finance Students are
advised to contact the department for current offerings and necessary prerequidtes.

FIN 4040

Options and Futures

1st and/or 2nd term

Thiscourse amsto discuss the basi ¢ operations of the optionsand futuresmarkets It andyses
option pricing model s, investment strategies involving optionsand futures and the rol esof
hedgersand investors in these markets. Other major topicsinclude comparisons of options
and futures contractsissued by different exchangesand their trading regulations Prerequisite:
FIN 3080.
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FIN 4050

Mergersand Acquidtions

1st and/or 2nd term

This course is designed to provide an overview of current i saues and recent devel opmentsin
thearea of acquisitionymerger policy, perfformance and analyss. This course will focuson
thefollowing areas: 1) forms of takeover mechanism and their historical incidencein Hong
Kong, 2) causes and motivations for acquisition/merger, 3) the impact on the stock prices
of the corporateraider and its target, 4) theHong Kong regulationsrelaing to mergers and,
findly, 5) acond deration of the generd effect of mergerdacqui stionsupon national economic
performance. Prerequisite: FIN 2010.

FIN 4060

ChinaFinance

1st and/or 2nd term

This course provides gudents with abasic understanding of Chinafinance. It coversthe
following areas China’ smarketsfor securiti esand foreign exchange, theirregul aory framework,
pricebehaviour and efficiency, recent developmentsand trends; the ownership structure,
capitd structure, dividend policy, and project financing of state-owned as well asprivately-
owned corporations Important current issueswill al so bediscussed. Prerequiste: FIN 2010.

FIN 4070

Fixed Income Securities Analysis

1st and/or 2nd term

Thefocusof thiscourseison the valuaion of fixed-income securitiesand inves ment techniques
in managing fixed-income portfolios. Topicsinclude the term structures of interest rates and
forward rates bond pricing, interes rate and reinvestment ri ks ik and hedging in bond portfolio
management; duration, convexity and portfolio immunization; corporate bonds, emerging-
market bonds and default risks fixed-income securitieswith embedded options; cdlable and
convertiblebonds mortgage-backed securities interest rate derivatives, and interes rate futures
swaps, cgps and floors. Prerequisite: FIN 3080.

FIN 4072

Quantitative Finance

1st and/or 2nd term

Thiscourse isdesigned to apply mathematical and statigical/econometric techniquesto
finandal iswues. Topicsind ude mean-variance portfolio analysis regression and timeseries
analyssof finandal data forecasting and Smulationsin financial applications. Thiscourse
involves extendve usageof computersand relevant software packages. Prerequisite FIN
3080.

FIN 4080

Casesin Corporae Finance

1st and/or 2nd term

Thiscourse isdesigned to apply the materialsleamed in financial management to study
casesin corporatefinance. The casesind ude capitd budgeti ngunder uncerta nty with enphas's
on the net present valuerule, internal rateof return rule and (discounted) payback rule,
replacement of old equi pment by new equipment, estimation of cost of equity, cost of debt
and weighted averagecost of capital, theimplicationsof thecapital asst pricing model and
thearbitrage pricing model, thedividend discount model, optimal capital gructure andthe
free cash flow model. Prerequisite: FIN2010.
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FIN 4081

Computational Finance

1st and/or 2nd term

Computational finance isan interdisciplinary subject of probability theory, finance, and
numericd analysis. Theemphad sof thiscourseison computati onal methodsand mathemeti cal
modd sfor various assat pricing and risk management problems. Computational issueson
impl ementing commonfinancial modelswill bediscussed. Sandard aswell asexctic derivaives
on equities indices and interest rate will beintroduced; different computational methods are
usad fortheir pricing and hedging, these include pricing by formulas and goproxi mations,
pricing using lattices, and pridng using Monte Carlo simulation. Before taking thiscourse,
studentsareexpected to have good knowledge in at least one computer language.

FIN 4082

Quantitative Methods for Financial Derivatives

1st and/or 2nd term

Thiscourse devel opsthe quantitative methods for stochastic modelsof financial markets
and pricing financial derivative securities. Topics will include arbitrage, interes rateand
discounted va ue; hedgi ng grategiesand risk management; geometri crandom wa kand Brownian
motion as models of risky assets; initial boundary value problemsfor the heat and related
partial differential equations; self-financing replicating portfolio; Black-Scholes pricing of
European options; term structure model sand interest rate derivaives; Girsanov theory and
equivalent martingale measures; optimal stopping and American options. Before taking
thiscourse, dudentsareexpected to have good knowl edge in probability theory and differential
equations.

FIN 4088

Intermediate Financial Theory

1st and/or 2nd term

Thiscourse presents and developsmany of the important concepts in finance. Themajor
foacusison dngleperiod modelsof financial marketsand the valuation of simple finandal
claimstraded in those markets. Topicswill include models of choice under uncertainty, risk
aversion, and stochagtic dominance; single-period portfolio optimization problemsand
equili brium modd sof asset markets mutud fund separation theorems and aggregati on theorems
introduction to asset marketsand portfoli o choi cein amulti-period context; finandal decdsons
of finsandthe Modi gliani-Miller theorems; finand d equilibriumwith differentid information.
Beforetaking this course, students are expected to have good knowledgein microeconomic
theory and advanced cal culus.

FIN 4090

Corporate Property and Liability Insurance

1st and/or 2nd term

Thiscourse examinesrisk management and operationsof buyersand <llers of insurance.
Basi ¢ principles and methods for assessng risksfacing a non-insurance company and for
sd ecting an opti mal ri sk management programme are discussed in abroad insurance, finance,
and statistical context. Because insurance is animportant component of arisk management
programme, thefunctional aress of providersof insurance (particulaly property and casualty
insurers) and theregulatory and market environment in which they operate arealso discussed.
Prerequisite: FIN 3050.
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FIN 4091

Lifeand Health Insurance

1st and/or 2nd term

This course covers lawsand regul ationsof the life and health insurance, needs analyss, the
life insurance contract, policy providonsand ownership rights, settlement options, pricing
of lifeproducts, the undenwriting function, medicd insuranceand long term disabil ity income
polides, retirement income and pension plans. Prerequisite: FIN 3050.

FIN 4092

Principle of Reinsurance

1st and/or 2nd term

Thiscourseaimsto providethegudent withknow edgein business, legal andfinancid prindiples
rdating to ra nsurance arrangements and in the practice of analysng reinsurance portfolios.
Topicsinclude theintemationa reinsurance market, facultative reinsurance, proportional
treaties, excess of losstreaty, stop losstreaty, risk excess, catastrophe excess buffer excess
of loss, treaty wordings, identification and measurement of exposuresto large risks, fixing
of retention, acceptable probability of ruin, des gn and negotiati on of re nsurance programmes.
Prerequisite: FIN 3050.

FIN 4095

Advanced Actuarial Modelling

1st and/or 2nd term

This course coversthe advanced principles of life contingencies. Topics include present
vauemodd, 5 ngledecrement modd , multiple decrement modd , jointlifemodd and stochastic
moddling. Prerequisite: FIN 3090.

FIN 4096

EmployeeBenefits, Retirement and Estate Planning

1st and/or 2nd term

This course provides conceptud and working knowledgein the areas of employeebenefits,
retirement planning and estate planning. This course examines employe and employee
obj ectives for benefit plans;, government programmes for employees compensati on;
unempl oyment insurance; MPF; employ er-sponsored pension plans; i ntegration of
government and employer-sponsored retirement benefits into an individual's retirement
planning; and desgn and administration of estate planning into an individual's complete
financial planning portfolio. Prerequidte: FIN 3050.

FIN 4097

Applications of LossModels

1st and/or 2nd term

Thiscourse coversthe model-based and simulation-based approach to actuarial analyss.
The objectiveisto goply modd sand simulation techniquesto businessapplications Topics
include: d ementary stochasticmodels, goproximation methods of aggregate claimsdi stri bution,
credi bility theory, multi-period ri sk modd sof i nsurance operati on, bas ¢ s mulation techni ques,
and gpplications of resampling methods. Areas of applicationsinclude: determination of
premium rates and | oss reverses for insurance contracts, assessment of the credibility of
data for ratemaking, estimation of insurance company solvency, and valuation issues of
insurance industry. Prerequisite FIN 4095.
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FIN 4100

E-Finance

1st and/or 2nd term

Thiscourse providesstudentswi th the fundamentalsi n the operationsaswell asthe management
of dectroni c commerce (e-commerce) in finance. It will cover overdl eccommerce goplications
inthefinancial sector and d <0 future devel opment trendsin e-F nance. Spedifictopicsind ude
an overview of e-commerce and itsappli cationsin thefinancial sctor; i nformation technol ogy
for business executivesin e-Finance; ondinebanking, ondine ock trading and on4ine MPF
solution in Hong Kong; the d ectroni ¢ financia marketsand virtua market-space; the Internet
and futurefinand d servicesand applicaions; e-commerce gpplicaionsin webtrug e-commerce:
and strategiesfor IT banking and thefinancid servicesindustry. Variouscaseswill be gudied.
Student group projectsand presentations are required. Prerequisite: FIN 3010 or 3080.

Management

MGT 3010

Organi zational Behaviour

1st and/or 2nd term

This course provides an in-depth study inthe understanding and modification of human
behaviourin organizations. M gor topics include framework of organizational behaviour,
conceptsof human behaviour, group dynami cs, techni quesof behavioural sdences asapplied
to organizational behaviour and future perspectives of organizational behaviourwithinthe
context of management. Prerequisite: HMG 1010 or MGT 1020.

MGT 3040

Human Resource Planning and Staffing

1st and/or 2nd term

This courseaimsto provide students with useful knowledge and understanding of the very
important and fundamental aspects of human resource management - human resource planning
and staffing. Studentswill be introduced to the human resource management conceptsand
prectice by examining the following maj or apects job analyss, human reource planning,
recruitment, selection and placement. With the use of role play, video presentation and
case gudies, studentswill follow the more practical aspectsof the study to gain adeeper
insight into the coursecontents. Prerequisite: MGT 2040.

MGT 3060

Training and Development

1st and/or 2nd term

This course explores thetheories and skillsin personnel training and devel opment from the
management point of view. The formulation and implementation of effective policies,
sygemsand programmes for the training and development of manpower at dl levels of an
organi zation are stressed. M gj or topicsind ude the objectives of training and development,
formulation and implementation of training and devel opment policies and plans training
methods, evaluation of the effectiveness of the training and development function, etc.
Prerequisite: MGT 2040 or permission from instructor.

MGT 3580

Global Enterprise Management

1st and/or 2nd term

One of the important trends of modern businessis globdization. Organizations particulaly
multinationd corporations, are continuoudy expanding acrossnationd borders. Thiscourse
focuseson multi nati ond corporationsasacontextin whi ch i ssuesinmanagi ng the globali zati on
of an organization areexamined. This course covers both the macro and the micro aspect
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of globd business management. The macro aspect invol vesthe considerations of thevarious
contexts of the host nation, including the legal, economic and cultural . The micro aspect
involvesthe internd operating environment of the organization, including organizational
cultureand structure, steffing and training needs, and dealing with bus ness partnersacross
national borders. Regional examples will be emphasized.

MGT 4030

Organi zation Design and Change

1st and/or 2nd term

Thiscourse focuseson the macro agpectsof organizations. It drawsonclassicd and contemporary
theoriesto examine isauesrelated to organizational change in structure and processes. It
coversthe following topics: the nature formand function of organization as adistinctive
social sygem; interrd ati onshi ps between organizations and the environment, other social
systems, and other organizations the contribution of contextual factors, such astechnol ogy,
culture, size and strategy, to the structure of organization; the dynamic interrel aionship
between organi zationd forms and critica processes such asdecison meking, control, power,
and politi cs; the ded gn, configurationsand conditionsthé rd @etoorganizational effectiveness
Prerequisite: HMG 1010 or MGT 1020.

MGT 4040

Entrepreneurship and New Venture Management

1st and/or 2nd term

Thiscourseisded gned to i ntroducestudentsto the creation of new venturesand the management
of new venturesand small busi nessenterprises. Text, readings and cases areused to describe
conceptsof entrepreneurship, business ownership, and the skills needed to start and manage
new and gmall ventures. Sudentswill have theopportunity to explore how new and small
venturesare planned and developed, including conceptsof franchising and owner-managed
family enterprises. Studentswill explore product development, new services, merketing,
staffing, and financing new and small venturesfroman owner’ s perspective. Prerequidte:
HMG 1010 or MGT 1020.

MGT 4050

Performance and Compensation Management

1st and/or 2nd term

In thiscourse students are exposed to compensati on theories and their rel ati ons to
compensation policieswithin businessfirms. Behavioural effectsof compensation plans
and how to make compensation plans more effectivewill be discussed. Topicscovered in
thiscourseincludenature of financial motivation, job andysisand job evd uati on, compensable
factors, compensation survey, compensation structure, performance appraisal, designing
of a compensation package, pay and organizational effectiveness. Prerequisite: MGT 2040
or permission frominstructor.

MGT 4060

Managing Employment Relations

1st and/or 2nd term

Thiscourse providesan in-depth analysis of the development and practices of labour-
management relations in the private sector of Hong Kong. Major topicsto be discussed
indude economic, poalitica and sod o-culturd background; the development of trade uni onism;
wage determination; the legal regul aion on employment, hours, working conditions, health
and safety, and worker’ scompensation; system for settlements of industrid conflict; labour
market and employment issues and empl oyer-empl oyee cooperation. Comparative studies
of employment rdations and legal issuesamong sl ected countrieswill also bediscussed.
Prerequisite: MGT 2040.
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MGT 4080

Managerial killsfor Modern Managers

1st and/or 2nd term

Thiscourse develops studentsfor vari ousmanagerial kills necessary in thework placethrough
simul ated exercisesand real worl d case di scussion. Skillsto be deve oped ind udethosein the
personal and interpersonal aspedts. Topicsin personal illsindude: career planning, time
management, impression management, persond style assessment, and stress management.
Topics of the interpersonal aspectsindude: team-buil ding skills managing smd| group and
conducti ng effecti vemeeti ng, negotiati on skill s presentation and public gpeech skills coaching,
prasing, disciplining, counselling and supportive skills. Prerequisite: HMG 1010 or MGT
1020.

MGT 4090

Technology and Innovation Management

1st and/or 2nd term

Today' suncertain, ambiguous and fast changing busi nessenvironment meanstha managers
must be ableto find creative solutions to problemsand implement them effectively. This
courseisconcerned with developing ind ghtsand skillsrd aed to that vitd task. It will examine
the processof deve oping technology and innovation in organi zationsand introduce sudents
to methodsfor developing creativity at the individual, group and organizational levels It
will examine the process of putting innovativeideasinto practice. Finally, it will consider
the organizational context - intermsof structure, culture, and management style - which
can either inhibit or fecilitate innovation and new technology. Rrerequisite HMG 1010 or
MGT 1020.

MGT 4100

Managing Strategic Change

1st and/or 2nd term

Thiscourse focuses on the managerial isaues involved in theimplementation of strategies
and organi zational changes. Topi csdiscussedindude strategic orientation, Srategy and ructure,
strategi c control system, strategicleadership, power and politics corporate entrepreneurship,
cultural change, and other behaviourd problems|eading to successul strategic management.
The Asi aPecific cultural and soci o-economic environment will be emphasi zed. (For students
in their final year of attendance only.)

MGT 4110

Selected Topics in Management

1st and/or 2nd term

Thiscoursefocuseson special issuesin the fid d of management. Itind udes butisnot limited
to, current discussion of human resource management, strategi c management, organi zation
theory and behaviour, and entrepreneurship. Prerequisite: MGT 2040.

MGT 4120

Management of Chines Firms

1st and/or 2nd term

This course is desgned for gudentsto gain an in-depth knowl edge of human resourceand
strategi c i ssuesof managing Chinese enterprisesunder economic reform. The topicsinclude
the social, economic, and cultural context of management, human resource management
system, leadership and strategic management in asocialist market economy. Prerequiste:
HMG 1010 or MGT 1020.
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MGT 4130

Consultancy and Change M anagement

1st and/or 2nd term

Thiscourseaimsat i ntroducing different agpects of management consultancy and the change
management process It providesnot only anintegrated bud ness knowl edge of consultancy,
but dso contemporary ideas onintroducing andimplementing changes in organizations.
Topicsindude organizational analysi stools, change modd s, change | eadership, and creating
changeculture, ec. Prerequisite: HM G 1010 or MGT 1020.

MGT 4510

ChinaBusiness

1st and/or 2nd term

Thiscourse aimsto provide basic familiarity of China' sforeign business operations and
strategicisuesrelated to theseactivities Major topicsinclude: the bugness and investment
environments of Ching China sforeign trade policy; thefore gn business operaionsand
sygem of China; business negotiation and dispute settlement; thedevelopment and future
progpects of the China market and special economiczones; the sarvice industry in China.
Prerequisite: MGT 2510.

MGT 4520

Globd Chinese Business Network

1st and/or 2nd term

This course aims at analysng the businessoperati ons of firms owned and managed by the
ethnic Chinesein both interpersonal and interorgani zationd level sof-analysis. The emphas s
ison examining the network-based structure and sysem of thislargeand growing group of
companies. This courseisdesigned asaseminar and involvessubstantial field exercises.
Prerequisite: MGT 2510.

MGT 4530

Japanese Bus ness

1st and/or 2nd term

The objective of this courseisto study Japanese businessin the context of fast-changing
domestic and international environment. Major topicsindude Jgpan’ s post-war economic
deve opment, strategies for market devel opment, evolution of management practices, and
internationalization of business Prerequisite MGT 2510.

MGT 4540

AdanBusness

1st and/or 2nd term

Thiscourse examines the technical, economic, political and social environments of Asian
countries. The cultural and historical factorsleading to these conditions. Their govemment-
businesstie-up and management systems Prerequisite MGT 2510.

MGT 4550

European Business

1st and/or 2nd term

Thiscourseexaminesthe economic, palitica and cultural environmentsof Europeto understand
howto conduct businessin and with member countries of the European Union (EU). Mgor
topicsindude: Euroconsumers, labour unions, environmentd protection, comparison and
integration of national businesssystems Prerequisite MGT 2510.
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MGT 4570

Global Entrepreneurship

1st and/or 2nd term

Thiscourseisdesigned tointroduce studentsto the creati on and management of new ventures
intheglobal era. It will cover the concept of entrepreneurship, policiesand other factors
conducive to innovation and new venture creati on, writing of businessplan, and the illsto
manage anew venture Cases of new venturesaround the gl obe and visitsto local new ventures
will beused to illustrate conceptsand help sudentsgan insight into new venture creation
process. Sudentswill write,under close direction, abud nessplanaimed for inviting i nvestment
asarequirement of the course.

Marketing

MKT 3010

Marketing Research

1st and/or 2nd term

A practical survey of contemporary systematic procedures and tools of research available
tothe marketing researcher, aswell astheuses of such information in managerial decigon
making. Prerequisite: DSE 2010.

MKT 3020

Consumer Behaviour

1st and/or 2nd term

Thiscourse is designed to focus on the behavioural conceptsand theoriesthat havebeen
found useful for understanding consumer behaviour and ther potential gpplicationsinthe
development of marketing strategy. Concepts and theoriesin thesocid sdences particulaly
social psychology, cognitive psychology, sociology and cultural anthropology will be
emphasi zed throughout this coursewith specid reference to selected consumer topics. These
topi csincludeattitudeformati on and change, information procesd ng, leaming, group i nfluences
choice behaviour and crosscultural consumer behaviour. Rrerequisite: MKT 2010.

MKT 3030

Advertising and Promotion Management

1st and/or 2nd term

Ofthe basic “ P’ sof marketing (product, place, price, promotion), it isthe last tha usudly
offersthe greatest opportunity to differentiate one marketer’ soffering from another. The
two componentsof the “ promotion-mix” - advertising and sd espromotion - will be explored
intermsof objectives, strategi esand tacti cs, and in terms of carryi ng-out successful advertising
and sales promotion viathe right blend of message, market, media, money and measurement.
Specid atention will be focused onthe” creative’ and “budness’ aspectsof advertising, to
try to better understand how they can work together effectively in the context of the total
marketing process. Prerequisite: MKT 2010.

MKT 3040

Sales Force M anagement

1st and/or 2nd term

Thiscourse covers the nature of personal sdling, determination of the anount and all ocation
of personal saleseffort, methods of organization, evaluation and control. Evaluation of
current practicesin selecting, training, compensating and supervision of salesmen will be
included. Another purmpose of thiscourseis to familiari ze students with prind plesand practices
of effective persond selling. Prerequisite: MKT 2010.
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MKT 3050

Multinational Marketing

1st and/or 2nd term

Thiscourse isdesigned to expose students to the complexities and challenges related to
multinational marketing activities. Topicsinclude an analysis of the underlying forcesin
international trade, opportunitiesand threatsin the world market, estimation of market
potential, formul aion of multinationd marketing strategi es, organi zation and coordination
of global marketing activities Prerequisites: MGT 2510 and MKT 2010.

MKT 4010

Organizational Marketing

1st and/or 2nd term

Themajor objectives of this course areto develop an understanding of theunique features,
behaviourand problemsof organizational marketing as compared to consumer marketing
and to show how to apply the marketing managerial process (e.g., market ssgmentation,
target market sel ection, development of the marketing mix) to thefield of organizational
marketing. This courseis concerned with the application of modern marketing principles
to organizationd customers, including profit and non-profit organizations such asindustrial
buyers, government and sodal service ingitutions. Prerequisite: MKT 2010.

MKT 4020

Retail and Channd Management

1st and/or 2nd term

The mgor objective of this course i sto enabl e students to become agood decision makerin
retal and channd management. It focuses onthe highly dynamic nature of the sector and
emphasizeson its adaptation ability to changes. Apart from introducing students to the
evolution pattern of major retail ingitutions, this course also discussesin depth thegeneral
retail and channel management conceptsand practi ces such astrading areas, locational and
siteanalysis, merchandid ng, store positioning and transfer of retal technology. Prerequisite:
MKT 2010.

MKT 4030

Service Marketing

1st and/or 2nd term

This course reviewsthe important conceptsin service marketing. It addresses the issues
involved inthe effective marketing of services taking into account the unique characteristics
of services Theissueswhich are covered i nclude theinteracti ve nature of the service provider,
the consumer and the physcal environment in the service provision process; the importance
tomaintain high qudity; and special problems rd ated to the growth and internationdi zation
of services. Prerequisite: MKT 2010.

MKT 4040

Strategic M arketing

1st and/or 2nd term

The purpose of thiscourseisto reinforce and build upon previous studies of marketing
and develop acomprehensive and integrated framework for the direction and management
of the marketing function ina company. The approach of thiscourse isbroad, with
marketing bei ng examined from the viewpoint of the enterprise rather than using a
business perspective. Whilethis course necessarily includes reference to strategic
management i ssues, maj or emphasi sisplaced upon the distinctive conceptual pergoectives
that are wholly within the domain of thefirm' s marketing strategy. Thiscourse will
build skillsin such areas as: market opportunity analysis, the assessment of competitive
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advantages forecasting patterns of market evolution, and devel oping marketing strategies
consistent with these assessments. In addition, through case studiesand other means,
understanding is enhanced of the methods and concepts of marketing strategy analysis
and how these can be applied in practice. Prerequisite: MKT 2010.

MKT 4050

Seminar in Marketing

1st and/or 2nd term

Discussion of current marketi ng thought, the rati onal e associated with contemporary marketing
strategies, and issues and problems drawing current attention in the marketing literature.
Thus, specific topicswill vary from termto term. Prerequisite: MKT 2010.

MKT 4052

Seminar in Marketing (Marketing Challengesinthe 21st Century)

Thiscourse provides students with the opportunity to further their knowledge in sel ected
areasof marketing. Issues of current and emerging interest are discussed and explored. Topics
include new paradigmsin marketing, customer relationship management, strategic brand
management, creativity in marketingand others. Prerequisite: MKT 2010.

MKT 4070

ChinaMarketing

1st and/or 2nd term

Themajor objectiveof this courseisto prepare sudents to become agood decision maker
in Chinamarketing. Sudents will becomeaware of the srategies, skills and attitudesthat are
esential for efective and efficient marketing practicesin China. Topicsindude analysng
themarketing environment in China; underganding Chinese consumer behaviour; conducting
marketing research in Ching devel oping and i mplementing marketing strategiesin China.
Prerequisite: MKT 2010.

MKT 4080

Internet Marketing

1st and/or 2nd term

Theinternet ishaving a profound effect on the conduct of marketing aswe move towards
thenew millennium The Intemet presentsafundamentd ly different environment for marketing,
and new paradigms will have to be devel oped to take account of marketing activitiesin the
electronic age. This course focuses primarily on the impact of the Internet on marketing,
Internet marketing research, consumer behaviour on thelntemet, and marketing strategies
in the Internet age. Prerequisite MKT 2010.

STOT Course

BBA 0310

|ssuesin Business

2 U; 2 STOT; 1st and/or 2nd term

This course providesan opportunity for students to integrate knowl edge acquired fromther
budness studiesin generating aproject/research study with the guidance of ateacher.



24 Full-time Under gr aduate Programmes of Study

Study Scheme

1 Major Programme

Sudentsarerequiredto completeami nimumof 69-7 2unitsasreguiredby the indi vidud concentration

aea.

0]

Required Courses:

ACY 1111,1112,3050PS=1030,1040,2010,20202030,2050,
ELT3110,AN2010,MGT 1020,2040,25104010,MKT 2010
One 3-unitelecti vecoursecoded DSE/AN/MGT/MKT
30000rabove

Coursesfrom oneof thefollowing concentration areas':

a. BusinessEconomics
One from any concentration area and four courses
from: DSE 3030, 3040, 3070, 3080, 4040, 4050,
4080, 4090
b. Management Information Systems
DSE 4070, 4120 plusthree from: DSE 4100 (in MIS
area), 4130, 4140, 4150, 4210, 4220, 4230
¢. Supply Chainand LogisticsM anagement
DSE 4170, 4180, 4190 plustwo courses from DSE
4070, 4110, 4150, 4210, MGT 4130
d. General DSE
One from any concentration area and four courses
from: DSE 3010, 3020, 3030, 3040, 3060, 3070,
3080, 4010, 4020, 4030, 4040, 4050, 4060, 4070,
4080, 4090, 4100, 4110, 4120, 4130, 4140, 4150,
4170, 4180, 4190, 4210, 4220
e. General Finance
(A) Applicable to students admitted in 2003-
04 and ther eafter
Six courses coded 3000 or above in Finance
(B) Applicable to students admitted in 2002-
03 and before
Six coursesfrom: FIN 3010, 3020, 3030, 3040,
3050, 3060, 3080, 4010, 4011,4030, 4040,
4050, 4060, 4070, 4072, 4080, 4090, 4100
. Financial Engineering
(A) Applicable to students admitted in 2003-
04 and ther eafter
Six coursesfrom: FIN 3010, 3080, 3090, 4040,
4070, 4072, 4081, 4082, 4088, 4095, 4097
(B) Applicable to students admitted in 2002-
03 and before
One course coded 3000 or above in Finance
and five coursesfrom: AN 3010, 3080, 4010,
4040, 4070, 4072

—h

49units

3units

15-18 units

* Sudents admittedin 2002-03 and ther eafter haveto fulfil ther equirements of at least one concentr ation
area. Theymay speciaize in amaximum of two concentr ation areas, subject to their satisfying the
reguirements of both concentration aress. Thecoursein (ii) can beusedto fulfil the requirements of
the second concentr ation.
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g. Management of Internati ond Business
Atotal of fivecoursesplusthelanguagecourseas
outlined bd ow:
i) Any thresorfourof the following M GT courses:
MGT 3580, 4110, 4120, 4510, 4520, 4530,
4540, 4550, 4570
i) Any one or two of the followi ng courses:
DSE 4170, ECO 3240, 3340, FIN 3020, 4060,
GPA 2345, 2355, JAS 3440, 3450, MKT 3050,
4070
iii) Studentsare expected to satisfy any of the
language requirements bel ow:
either: oneMandain course (not gppliceble
to students from mainland China),
or: one courseon English language offered
by ELTU or the Department of English
other thanthe required ones,
or: onelanguage course other than English
and Mandain
Exemptionsto thislanguage course requirement can
begiven through demongtrating proficency and will
beconsdered onan individual basis.
h. Human Resource M anagement
M GT 3010 plusthreecoursesfrom M GT 3040, 3060,
4050 and 4060; plusany one MGT course.
i. Marketing
MKT 3010, 4040 plusthree coursesfrom: MKT
3020, 3030, 3040, 3050, 4010, 4020, 4030, 4050,
4052, 4070, 4080
j. General Busness
F vecoursescoded DSE/FIN'MGT/MKT3000 or gbove

(v)  STOTCourse:
BBAO0310

Recommended cour sepattern

Firg Year of Attendance
ACY1111,1112,DSE1030,1040,2010,2020,MGT 1020, AN 2010,
MKT2010

Second Year of Attendance

ACY 3050, DSE 2030, 2050, MGT 2040, 2510, and three
courses coded DSE/FINNM GT/MKT 3000 or above

Third Year of Attendance

BBA 0310, ELT 3110, MGT 4010 and three to four courses
coded DSE/FIN/MGT/MKT 3000 or above

2units
Total:  69-72units

27units
25 units

17-20 units

Total: 69-72 units
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2.

Minor Programme

Requirementsfor registrationin Minor.

0]
(i)

4.

previousyear sGPA not lower than2.7; and

students entering the third year of attendance must have taken & least two courses
offered by the Faculty of BusinessAdministration.

(Sudents' performanceinthe coursesoffered by the Faculty of BusinessAdministration
[both the number of courses taken and the grades obtained] will betaken into
consideration.)

Studentsare required to complete a minimum of 18 units* asfollows:

(@  Tworeguired courses: 6 units
MGT 1010 and 1020

(b)  Three courses fromthe following elective courses: 9 units
DSE 2030, AN 2010, MGT 2040, 2510, MKT 2010

()  Onecourse fromany concentration area 3 units

See concentration areas under Mgor Programme above

Total: 18 units

No more than two cour ses which count towar ds the fulfilment of students’ r espective Major
Praogramme requirements shall count towar ds thefulfilment of this Minor Programme.

Major GPACalculation

All ACY, BBA,DSE, FIN, MGT and MKT courses coded 2000 or above (for STOT
courses, coded 0200 or éove), regardless of concentration, will be included inthe
calculation of the Major GPA for honours classification.

In addition to theunits taken by studentsto fulfil their Mgor, General Education and
Phys cal Education requirements at least 6 unitsof courses(including Minor Programme
coursesand extra Generd Education and Physical Education courses) must be taken
outsidethe Faculty of Business Adminigration.

@) The Committee on Undergraduate Studiesin Business (CUSB) considersthe
coursesin Columns A and B equivalent courses. All Integrated BBA Major
studentsarenot allowed to take coursesin Column B without the approval of
CUSB. If gudents have repeatedly taken the corresponding equival ent courses
without the goproval of CUSB, the units of the courseswill not be counted
towardsany requirements for graduation. Transfer sudentswill be exempted
automatically from taking the corresponding equivalent coursesand the
corresponding unitsin Column A if they have taken thecoursesin Column
B and obtained agradeof “ D’ orabovebefore transferring to the Integrated
BBA Programme. If they fail to get any exermption, they mug takethe courses
inColumnAin order to fulfil thegraduation requirements If trander students
havetaken the courses in Columns A and B beforetransferring to the Integrated
BBA Programme, both unitsof the coursesin Columns A and B will be counted
towards the graduation requirements.

Thecoursesin Column B taken by students, in any case, will not becounted
towards the Major GPA cal culation for honours classificaion.
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(in)

ColumnA Column B
ACY 3050 LAW 2090
DSE 1030 ECO 1011
DSE 1040 ECO 1021
DSE 2010 COM 3110
ECO 2121
GRM 2102
SEG 2430
SOC 1004
STA 2102*
DSE 2050 SEG 3490

* For students minoring in Satistics, theunits gained from STA 2102 will be counted
towar ds the Minor Programme, and these gudents will beexempted fromtaking DSE
2010 and the corresponding Major units.

CUSB considers that the contents of the courses in Column B overlap with
the corresponding courses of the Integrated BBA Programmein Column A.
All Integrated BBA Major studentsare not allowed to take the coursesin
Column B. If studentshaverepeatedly taken the corresponding overlapping
courseswithout theapproval of CUSB, the units of the courseswill not be
counted towardsany requirementsfor graduation. Transfer udentswho have
taken coursesin Column B beforetransferting to the Integrated BBA Rrogramme
will not be recommended for exemption from taking corresponding courses
in Column A. They must take the coursesin Column A in order to fulfil the
graduation requirements. Both units of the coursesin Columns A and B taken
by transfer studentswill be counted towards the graduation requirements.

Thecoursesin Column B taken by students, in any case, will not becounted
towards the Major GPA cal culation for honours classificaion.

ColumnA Column B
ACY 1111 ECO 1131
GEE273X
ACY 1112 GEE273X
DSE 1030 SEG 2440
DSE 1040 GEE 251Q
ECO 1010
DSE 2010 GEE 247N/248N/STA 2103
GRM 2103
PSY 1010
STA 2101

6. FacultyLanguage Requirement
l. Applicable to sudents admitted through the JUPAS

English

Integrated BBA Majorswho have obtained Grade “ D" or below in “ Use of English” of
HKALE* (AS Level) are required to conplete EL T 1100 English Enhancement for Business
Studiesin their firg year of attendance.
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Chinese

Integrated BBA M g orswho have obtai ned Grade “E” in“ Chinese Language and Culture’ of
HKALE* (AS Level) are required to complete CHI 1660 Chinese for Faculty of Business
Administration in their first year of attendance.

* Obtained inthat particular siting of HKALE which the U niver sity has used to assess theadmission
qualification of the student concerned.

Il.  Applicable to sudentsadmitted through theEarly Admissions Scheme (EAS)
English

Integrated BBA M g orsadmitted through the Ealy Admi ssions Schemeare required to complete
ELT 2501 Effective Oral Communication in their first year of attendance.

Chinese

Integrated BBA M g orsadmitted through the Ealy Admi ssions Schemeare required to conplete
CHI 1660 Chine for Faculty of Business Administration in their fird year of attendance.

1. Applicable to sudentsNOT admitted through the JUPASor EAS

English

Integrated BBA Mg ors NOT admitted through the JUPAS or EAS are required to complete
ELT 1100 English Enhancement for BusinessStudiesin theirfirst year of atendance. They
can take areplacement course for thiscourse or be exempted from this course asapproved
by the Programme Director.

Chinese

Integrated BBA Mgors NOT admitted through the JUPAS or EAS are required to complete
CHI 1660 Chine for Faculty of Business Administration in their fird year of attendance.
They can take areplacement course for this course or be exempted from thiscourse as
approved by the Programme Director.



