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Jour nalism and Communi cation

Course List

Code CourseTitle Unit
COM 0410, 0420 Directed Studiesin Communication 2 each
COM 1110 Mass Media and Society 3
COM 1120 [2130] History of World Mass Communication 3
COM 1130 History of Chinese MassCommunication 3
COM 2110 Chinese News Reporting | 3
COM 2120 English News Reporting | 3
COM 2150 Mass Communication Theories 3
COM 2170 Chinese News Reporting I 3
COM 2180 English News Reporting |1 3
COM 2190 Critical Communication Theories 3
COM 2420 Professional Ethicsand MediaCriticism 3
*COM 2430 Media Functions and M anagement 3
COM 2440 Photojournalism 3
COM 2610 News Translation 2
COM 2710 Introduction to Broadcaging 3
COM 2733 Radio Production 3
COM 2810 Fundamental sin Public Relations 3
COM 2820 Principlesof Advertising 3
COM 2830 Advertising Management 3
COM 2910 News Analysis 3
COM 2920 Media Sex and Violence 3
COM 2922 Introduction to Creative Media 3
COM 2930 Understanding Movies 3
COM 2932 FilmGenres Love Deathand Laughs 3
COM 2940 Internet, Multimediaand Information Society 3
COM 2941 Introduction to New Communication Technologies 3
COM 2962 Photography 3
COM 3110 Statistics for Communication Studies 3
COM 3131, 3132, 3133 Special Topic in Communication Studies|, Il, 11l 3 each
COM 3140 Chines News Editing 3
COM 3150 Lawsof Mass Communications 3
COM 3160 Communication Research Methods 3
COM 3170 Chinese News Editing 1 3
COM 3190 Internship Experience 1
COM 3191 Film, Teevision and Hong Kong Culture 3
COM 3410 Communicaion and Social Change 3
*COM 3420 M agazine Writing and Editing 2
COM 3610 English News Editing 3
COM 3620 English News Editing Il 3
COM 3711 Script Writing 3
COM 3720 Broadcast News 3
COM 3731 Special Topic in Broadcasting | 3
COM 3733 Television Production 3
COM 3800 Interactive Multimedia Desgn and Devel opment 3
* Courses offered in 2001-02 and before.

[1] Old course code used in 2002-03 and before.
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COM 3811, 3812
COM 3830
COM 3831, 3832
COM 3840
COM 3848
COM 3888
COM 3933
COM 3939
COM 3940
COM 3943
COM 3951, 3952

COM 3962
COM 3963
COM 4130
COM 4140
COM 4150
COM 4191
COM 4410
COM 4610
COM 4710
COM 4720
COM 4730
COM 4820
COM 4848
COM 5110,6120
COM 5515[4430]
COM 5631,5632
COM 5640
COM 5650
*COM 5942

COM 5948
COM 5961, 5962
COM 6210
COM 6420
COM 6942

Special Topicin Public Relations |, 11 3 each
Advertising and P.R. Research 3
Spedia Topic inAdvertising |, 11 3 each
Advertisng Copy and Production 3
Strategic Account Planning 3
Financid Rublic Reldions 3
Musc Industry, Production and M arketing 3
Film Directors 3
Advanced Multimedia Interaction Desgn 3
Digital Video Arts 3
Special Topic in Multimedia and 3 each

Telecommunicationsl, I

Advanced Fhotography

Entertainment Business

Samina on Current Affairs

Internationd Communicati on
TeleviSonand Culturd Identities

Culturd Sudiesand Popular Culture
RublicOpinion

Bus nessandIndustrial Reporting
TdevisonWorkshop

Advanced Broadcast News

Documentary

Advertising Workshop

Internet Advertising

Topi cd Studiesin Communicationl, Il
MediaEconomics

Topical Sudiesin Journalianml, Il
OnlineJournalism

JournalisnTheories

New Communi cation Technol ogies Trends
and Impacts

Telecommunications Policy 3
Topical Studiesin NewMedia I, 11 3 each
Communication Patternsin Chinese Society 3
Strategiesfor Integrated Communication Campaigns 3
Multi-disciplinary Approach to Information 3
Technologies
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Course Description

(Unlessotherwise specified, all are 3-unit term courses of two hours of lecture and one hour

of tutorial perweek.)

COM 0410, 0420

Directed Studiesin Communication

2 each; STOT

Examination of the rolesthe print and broadcast media play in modern society. Research
on the analyds of their problems with emphasson local scene, including therelationsto
other mass media, respond bilities of ther practitioners trends and progects Each student
isrequiredto writean essay under the adviser s supervision. The student will sdect hisher

own project.

* Course offered in 2001-02 and before.
[1] Old course code used in 2002-03 and before.
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COM 1110

Mass Media and Society

3 U; 3Lect.; Bothterms

Anintroductory survey of the mass media, their deve opment, structures, functions, philosophy
and processes. The strengths and flaws of mass communi cation, what it can do for men and
can do to men. Thecontrolsand social responsibilities of the media. Effects of massand
interpersonal communication in modern society. Roles of the mass media, their message
and coverage in Hong Kong and other parts of Asia. (Not for Journdisam and Communication
M ajor students admitted in 2001-02 and thereafter. Also not for sudentswho havetaken
GEN 3070.)

COM 1120

History of World Mass Communication

Thiscoursegudiesthehigorical deve opment of masscommunication intheword. Emphass
will be placed on and yses of roles functions, and i mpact of print, broadcasting, film, advertising/
publicrdationsand new mediaon societies such asin China, Hong Kong and other partsof
theworld from a historical perspective. The purpose isto help students gain a sense of
origing higory and businesspracticesof mass media (For Journalism and Communication
Majorsonly.)

COM 1130

History of Chinese MassCommunication

Thiscoursemainly studies the historical development of theimportant massmediain China
and Hong Kong. It starts with the communication activitiesin ancient times down to the
modem massmediain present days, with ecid atentiontotheroles functionsand i mpacts
of massmedia upon Chinese society. The purpose isto help studentsgain a sense of sodial
responsibility from the perspective of historical analysis.

COM 2110

Chinese News Reporting |

3U; 2 Lect. 2Lab,; 1st term

To acquaint students with the principles and skillsin devel oping news ideas, information
gahering, news wiiting and feature writing. M ajors are required to takean active partin the
reporting, editing and advertising forthe School’ s practicum newspaper.

COM 2120

English News Reporting |

3U; 2 Lect. 2Lab,; 1st term

To acquaint students with the principles and skillsin devel oping news ideas, information
gahering, news writing and feature writing. M ajors are required to takean active partin the
reporting, editing and advertising for the School’ s practicum publication.

COM 2150

Mass Communication Theories

1st term

Study of modem communication principles and theories for the understanding of human
communication as well ascommuni cation processes within and between social systems.

COM 2170

Chinese News Reporting I

3U; 2Lect. 2 Lab.; 2nd term

To acguai nt gudentswith the pri ncipl esand killsin establishing newssources newsinvesti getion,
in-depth reporting, precision journdism, i nterpretetivewriting and opinionwriting. Majors
are required to take an active part in reporting, editing and advertising for the School’ s
practicumpublication. Prerequisite: COM 2110.
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COM 2180

English News Reporting |1

3U; 2Lect. 2 Lab.; 2nd term

To acquai nt sudentswiththe pri ncipl esand <killsi n eg &bl ishing newssources newsinvesti gation,
in-depth reporting, precision journdism, interpretativewriting and opinionwriting. Majors
arerequired to take an active part in reporting, editing and advertising for the School’ s
practicumpublication. Prerequisite: COM 2120.

COM 2190

Critical Communication Theories

Thisisan introduction of selected theories and theorists in sociology and anthropol ogy
which have been adopted by communication scholars or havesignificant implicationsfor
communication studies. Prerequisite: COM 2150.

COM 2420

Professional Ethicsand MediaCritidsm

Foundation of ethical standard. Ethical dilemmas and professiona codesof ethics. Media
performance in relation to concept of responsibility, structura constraints and
professionalization.

COM 2440

Photojournalism

3U; 3 Lect.

Fundamentd sof news photogragphy and photographic techniquesincluding the kilful use of
cameras, darkroom processesand picture editing. Bad ¢ prind plesand uses of news photography
as creative communication.

COM 2610

News Translation

2U; 2 Lect. 1 Tut.

Principles, technigues and problems of trandating news stories fromEnglish to Chinese.
Emphasisison wirenewstranslation and editing, aiming at fidelity, readability and speed.

COM 2710

Introduction to Broadcaging

3U; 2Lect. 2Lab.

Introduction to the technologies, development, systems, regul ations, programming,
organization and economics of broadcasting in both sodetd and businesspergpectives. Studio
work is dsorequired.

COM 2733

Radio Production

3U; 1Lect. 2Lab.

The studio production of radio programmes including informati on and entertainment.
Introduction to new formats, documentaries and othersthrough theory and practicesto
obtain the experience. Prerequiste: COM 2710.

COM 2810

Fundamental sin Public Relations

Nature of public relations practicein business, education and government. Emphasison
publicrelations prindiples: identifying target publics, pressrelations, cost management and
planning public reations programmes.
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COomM 2820

Principles of Advertising

Functions of advertising in marketing/communication mix, and its effect on economy and
sodety. Discussion isalso on campagns and appropriations, retail and industrial aspeds.

COM 2830

Advertising Management

3 U; 2 Lect. 1 Prac.

Thecoursefocuseson the business s de of advertising by discuss ng i sues of the management
of advertising aswell asapplicationsof practicd techniques in managing advertising. Special
attentionisgiven to thegpplicationsof advertid ng management ded sionsto solve marketing
communi cation problemsfor advertisers including strategic planning, preparing, directing,
controlling and evaluating advertising campaigns. Prerequisite. COM 2820.

COM 2910

News Analysis

3 U; 3 Lect.

Theoriesand methodsin news sodology for understanding the newsimaking processand
theimpacts on the product itself and the society. Students also learn to conduct their own
analyssof newsin local or foreign media. (Not for students who havetaken GEE 262T.)

COM 2920

Media Sex and Violence

3U; 3 Lect.

Thiscourseisdes gned to provide studentswith somefamiliarity with and critica perspectives
on media representati onsof violence, social conflict, sex, sexuality and gender roles. Efforts
will be madeto explore thepotential impact of such media representations on conflicts,
violence, crimes and sexual practices in the real world. (Not for studentswho havetaken
GEE 263T.)

COM 2922

Introduction to Creative Media

3U; 3Lect

The course isan introductory course on the creative aspects of the mass media, media art
and popular culture. Thecourse a msto enhance students creative, aestheti c aswd |l asintell ectud
ability of evaluating different media art forms and expression. The course coversart theory,
aesthetics, theories on creativity, various forms of productionand popular culture.

COM 2930

Understanding Movies

3 U; 3 Lect.

Thiscourse will help students devel op a deeper appreciation of theart of film aswell asa
more criticd attitude towardsitscontent through watching and analysng awide variety of
film types from around the world. (Not for studentswho have taken GEE 264T.)

COM 2932

FilmGenres Love Deathand Laughs

3U; 3 Lect.

This course focuses on avariety of film genres, such as horror and suspense, comedi es, war
films, detective films, romance, historical epics, musicals sdence fiction, animation, action,
etc. Suspense and horror films, for example, represent a heightened manipulation of film
formto elicit anxiety and terror in itsaudience. Masters of the suspense and horror film
foms, such as Hitchcock and Polanski, will be examined. In addition to andysing excempts
of films in class, studentswill be assigned to examine anumber of rd ated films outside of
class. (Not for studentswho have taken GES2010.)
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COM 2940

Internet, Multimediaand Information Society

3 U; 3 Lect.

In-depth examination of the usesand effects of the Internet and multimedia as well as
technological, social and economic trends in theinformation society. Emphasisis on the
evolvingrole of thecomputer as thehome terminal, the diffusion of the Internet and other
information appliancescombine to providethe platform for interpersonal and mass
communi cations. (Not for Computer Sd ence, Computer Engineering, Informati on Engineering
Majorsand studentswho havetaken GEE 265T.)

COM 2941

Introduction to New Communication Technologies

Introduction to and analyd sof current and emerging communication technol ogiesand ther
relation to existing mediaand how they enterintointerpersond, mass, organizational and
international communication processes. Emphasisis on description of the technologies,
ther higory, diffusion, applications, and their sodal, economic, culturd, ethical and legal
implications.

COM 2962

Photography

3U; 3lLect

This course combines a basic introduction to the practical skills of photography with an
introduction to the idea of visual literacy -alook & the history and social role of theimage
in the contemporary image-driven multimedia environment. (For Journalism and
Communicaion Mgjors only.Not for studentswho have taken COM 2440.)

COM 3110

Statistics for Communication Studies

3U; 2Lect. 1Lab.

This course ded s mainly with the applications of statigical techniques in communication
studies. The emphasisison the interpretation of statigtical analysis and the application of
statistical models It coverscomelationd analysis measurement and scding, sampling theory
and probability, and variousstatistical tests of sgnificance.

COM 3131, 3132, 3133

Special Topic in Communication Studiesl|, I, 111

3 U each; 2 Lect. 1 Prac.

Theinstructorwill lecture on and direct the study of atopicin Communication Studiesthat
heor she specializesin.

Studentsareallowed to take the above Special Topic courses for norethan once,and gain
the units each time they passthe course However, students cannot take courses with the
same course code more than oncein a singleterm

COM 3140

Chinese News Editing

3U; 1Lect. 2Lab.

Toacquaint the students with the princ plesand <killsin copy editing, headlinewriting, news
display, illustration and page meke-up. Majorsare required to take an active patin reporting,
editing and advertising for the School’ s practicum publication. Prerequisite: COM 2170.
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COM 3150

Lawsof Mass Communications

3 U; 3 Lect.

Basic lawséffecting the press, lavson libd, copyright postal regul ationsand sedition; special
lawson newspaper, broadcasting and advertisng; | egal agedatsof thefreedom of informati on;
philosophy and soda responsbility inherent in mass communication laws.

COM 3160

Communication Research Methods

Introducti on to methodsfor thei nvesti gation of communication processesand effects. Emphasis
ison theformul ation of research problems, sudy designs, sampling techniques measurement
problemsand report writing. Basic ¢epsin datacoll ection, processing and andysisareincluded.

COM 3170

Chinese News Editing 1

3U; 1Lect. 2Lab.

Newsroom management, advanced editing and critical andysi sfor gped alized topics Majors
arerequired to take an active part in reporting, editing and advertising for the School’ s
practicumpublication. Prerequisite: COM 3140.

COM 3190

Internship Experience

1 U; Summer Course

Professional mass communi cation experience in the print, electronic media or advertising/
public rd aionsagenciesfor two to threemonths (For sudentswhohave successully compl eted
their second year of study.)

COM 3191

Film, Teevision and Hong Kong Culture

Sincethe1970s, a very distinctiveHong Kong culture hasemerged from the cultural spaces
of the non-interventionist governance and the surplus economy of post-war Hong Kong.
The course will focus on the role of filmand television inthe historical formation of this
vibrant Hong Kong culture. It will also explorethe question of re-nationalization of Hong
Kong culture after the sovereignty transfer in 1997.

COM 3410

Communicaion and Social Change

Analysisof the role of communication inculturd, economic, political and social change.
Integration and synthes s of theori esconcerning communication and change. Casestudies
will beexamned.

COM 3610

English News Editing

3U; 1Lect. 2Lab.

Toacquant students with theprindiplesand skillsin copy editing, headlinewriting, news
display, illustration and page make-up. Majorsare required to take an active patin reporting,
editing and advertising for the School’ s practicum publication. Prerequisite: COM 2180.

COM 3620

English News Editing I

3U; 1Lect. 2Lab.

Newsroom management, advanced editing and critical andysisfor gpedalized topics Majors
are required to take an active part in reporting, editing and advertising for the School’ s
practicumpublication. Prerequisite: COM 3610.
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Com3711

Script Writing

3 U; 3 Lect.

Introduction to and workshop in dramatic writing and to the many forms which writing for
thescreen may teke. The course focuses on narrative structure, theme, plot, charactersand
dialoguein scenesand sequences, devel opment of outlineand treatment for screenplay, and
marriageof images and sound. Prerequisite: COM 2710.

COM 3720

Broadcast News

3U; 2Lect. 2 Lab.

Theories and techni quesof reporting, writing, delivery and production of radio and television
news. Students learn the basi c principles through workshop exercises. Prerequisite COM
2710.

COM 3731

Special Topic in Broadcesting |

Theinstructor will lecture on and direct the study of atopic in broadcasting that he or she
specializesin.

Students are allowed to taketheabowve Special Topic coursefor morethan once, and gain
the units each time they passthe course However, students cannot take courses with the
same course code more than oncein a singleterm

COM 3733

Television Production

3U; 2Lect. 2Lab.

Introduction to the use of studio equipment in the production of television programmes;
experimentation inthe scripting, programming and production of basic programmeformats
with hands-on experiences. Prerequisite: COM 2710. (Not for studentswho have taken
COM 3730.)

COM 3800

Interactive M ultimedia Desgn and Devel opment

3U; 2Lect. 2 Lab.

Introduction to the theoretical foundations, practical principles, and professiond standard
intheinteractivemultimediadesign and devd opment process fromitsinception (developing
the concept) to its compl &tion (hands-on production, testing and distribution). Prerequisite:
COM 2710.

COM 3811, 3812

Special Topicin Public Relations 1,11

3 U each; 3 Lect.

Theingructorwill lectureon and direct thestudy of a topicin Public Relations that he/she
specializesin.

Studentsareallowed to take the above Special Topiccoursesfor norethan once,and gain
the units each time they passthe course However, students cannot take courses with the
same course code more than oncein a singleterm
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COM 3830

Advertising and P.R. Research

3U; 2 Lect. 1Lab.

The purpose of this courseis todevelop students' ability to understand and effectively
condudt research projectsin advertising, such as audience andysis, message/media research
and marketing survey. It isdesignedto bring togetherthe theor esand methodsof communi cation
and social sciencestodeal with practical problemsin advertisng. Emphagswill beon synthess
of theoreticd gudiesin communicaion and professional practicein advertisng. Prerequisite:
COM 2820.

COM 3831, 3832

Spedal Topic inAdvertising |, 11

Theinstructor will lecture on and direct the study of atopicin Advertising that he or she
specializesin.

Studentsareallowed to take the above Special Topic coursesfor norethan once,and gain
the units each time they passthe course However, students cannot take courses with the
same course code more than oncein a singleterm

COM 3840

Advertisng Copy and Production

3U; 2Lect. 1Lab.

Theoriesand practicum in advertising design, copy and script writi ng, production, srategies
and campaigns. Prerequisite: COM 2820.

COM 3848

Strategic Account Planning

3U; 3 Lect.

Thiscourseintroduces the pre-eminent operation mode of the advertising agencies Sraegic
Acoount Planning, which isacombination of two concepts: account planning and grategy
formation. This course calls for more dedication to consumer understanding. It isabout
egablishing an advertising grategy through consumer research. It advocaestheintegration
of account servi ce,mediaexecutivesand creativepeople It isa soabout outwitting, outflanking
and outfighting all rivals grategically. Prerequisite: COM 2820.

COM 3888

Financid Rublic Relaions

3 U; 3 Lect.

Thecoursedraws on case studiesand professional experience to acquaint the studentswith
theprinciples and practices of publicrelationsin financial sector. Stock market, financial
and accounting knowledge is dsodiscussed in the course. Prerequidte; COM 2810.

COM 3933

Musc Industry, Production and M arketing

3U; 3Lect

The course introducesHong Kong popular music and the basic operations of the music
industry. It coversawide rangeof practicd operation of record companies, including Artist
and Repertoire M anagement, production of music and lyrics, marketing and sdes promotion
and distribution. Besides the practical and management aspects, it al so covers history and
issues of popular music in Hong Kong, mudc commentary and the board theoretical, legal
and socid implications of theindustry.
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COM 3939

Film Directors

3 U; 3 Lect.

Thiscourse will explore the “ auteur” or*“ author” theory by focusing on several directors
each time the course is offered. Auteur directors such as Alfred Hitchcock s
John Ford , Billy Wilder , Charlie Chaplin , Akira

Kurosawa , Francis Ford Coppola ,Oron Welles ,
Martin Scorcese ,Zhang Yimou , Stanley Kwan s
AnnHui , Wong Kar Wai , Woody Allen , Fellini

, Ingmar Bergman , Stanley Kubrick , Lars von
Trier , €c., aeamong the possble choicesfor gudy in thiscourse. Each semester

the slection of directorswill ensure amix of past and present, as well as American, European
and Asian filmmakers.

COM 3940

Advanced Multimedia Interaction Deggn

3U; 2 Lect. 1Lab.

Thisadvanced courseis desgned to introduce students to the theory, prind plesand prectice
of interactivemultimedi atechnol ogies The course providesan overview of leading theorids
of interface desgn, and teachesadvanced applied human-computer interfaceand information
representati ons. General topicsinclude design process, design principles of aeghetics, user
perspective, user interface history and trends, interaction methodsand usability studies.
Prerequisite: COM 3800.

COM 3943

Digital Video Arts

3U; 3Lect

This courseintroduces thebasic el ements of video aeshetics and the works of major video
artists The aimsof the course are to appred ate digital video arts in personal, social and
culturd levels tolook into the linksbetween video arts, maingream media, advertisements
and commercid desgnand everyday life, and to assist the sudentsto createtheir own digital
video production. (For Journdism and Communication Majorsonly.)

COM 3951, 3952

Spedal Topic in Multimedia and Telecommunications |, 11

Theingructor will | ectureon and di rect thegudy of atopic in M ulti medi aand Te ecommuni cati ons
that he or she spedializesin.

Studentsareallowed to take the above Special Topiccoursesfor norethan once,and gain
the units each time they passthe course However, students cannot take courses with the
same course code more than oncein a single term.

COM 3962

Advanced Photography

3 U; 3 Lect.

Thiscourseisintended to advance photographic skillslearned in previous courses to the
professonal level. Studentsare expected to have basic camera skillswhen they join the
course. Prerequisite: COM 2440 or 2962.
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COM 3963

Entertainment Business

3U; 3Lect

The course @amsat teaching gudents how to manage projects rel ated to media entertainment
bus nesses, including production of multimediaperformance, stage performance, showbiz,
concert, music, commercials, moviesand dramasin different media. The course coversthe
management, financial as well as operational flowin different entertainment businesses and
organi zations. (For Journalismand Communication Majorsonly.)

COM 4130

Seminar on Current Affairs

3U;3%m

Examination through lectures, reading, research and discussion of major developmentsin
current world &fairs to introduce sudentsto the important i ssues of the day, their higtorical
backgroundsand how they are being reported by the news media. A term paper or other
viaual presentation isrequired asan end product of thecourse.

COM 4140

International Communication

Therole of communication in international relaions; survey of the masscommunication
sygemsin modern world; the role of communication in national development; the flow of
internationa information; pattems channelsof intemati ona newsgathering and dissemi nati on;
vari abl es affecting media deve opment; operational relationship between government and
communi cation mediain representative countries; problem of cross-cultural communi cation.

COM 4150

Tdevisionand Cultural Identities

Thecourse focuses on the role of tdevision in the formation and mai ntenance of cultural
identities. Various conceptual toolswill be introduced and gpplied to the analysisof Hong
Kong television programmes produced since the 1970s. The course examines the Hong
Kongtdevisionindudry in regard toitssocio-higorica contexts td evisud discourses processes
of textua production and consumption, and therelation of dl theseinstancesin theformation
of cultural identities.

COM 4191

Cultural Studies and Popular Culture

Popular culture circul ates popul arimages, encourages communal identities and articul aes
social divisons Thiscoursewill examinethesodd i mpli cati onsof popular culture by concepts
and methodsdeveloped by culturd studiestheoriegs Cultural studiesis thestudy of meaning
and power. Thecourse will introduceto studentsleading thinkers, concepts and toolsin the
emerging field and encourage students to assessthe consumption of popular cultureinther
daly life.

COM 4410

Public Opinion

Themeaning, naure, functions of publicopinion within itssocid and political context; its
measurement through polling; theories and research findings on the formation, dynamics
and change of public opinion. Studentsconductactual public opinion survey and writereports.

COM 4610

Businessand Indugrial Reporting

2U; 2Lect. 1Lab.

Theoriesand techniquesof reporting, writing and editing for business, indugry, finance and
agriculture. Sudy of their specific content, staff, design and production methods including
therolesof busgnessand indugtrid publi cationsin community development, and theinteraction
between them. Prerequisite: COM 2170 or 2180.
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COM 4710

Television Workshop

3U; 1Lect. 2Lab.

Study of television asa mediumof information and entertainment. Analysis of thecreative
poss bilitiesinherent in educational and documentary programmes public affairsprogrammes,
interviewand panel programmes, and entertainment programmes. Studentsare required to
write, produce, direct and criticize te evigon assignments through the experi mental station
to obtain the experience. Prerequisite: COM 3730 or 3733.

COM 4720

Advanced Broadcast News

3U;2 Led. 1 Studio

Thiscourseisan advanced broadcast newsd asswhich further refinesskill sacquired in Broadcast
News Through the production of aweekly newscast, the classwill simulae afunctioning
TV newsroom in which student reporters and news editors must adhere to deadlinesfor
producing ENG packagesand airing anewscast. Studentswill also receveinstructionin on-
air performance as news anchors. Prerequisite: COM 3720.

COM 4730

Documentary

This course exploresthe many vaietiesof documentary forms, from TV news and megazine
features (both hard and soft) to sand-al one documentariesproduced for teevisionand film.
Student groupswill produceone short documentary during the semester. Rrerequisite: COM
3720.

COM 4820

Advertising Workshop

Studiesin advertigng gppealsand themesfor writing and desgning retail, wholesd e, business
and professiond adverti sements. Basic graphic and production techni quesare d 0 emphasized.
Prerequisite: COM 2820.

COM 4848

Internet Advertising

3U; 3Sem.

This course examinesthe Internet as an evolving advertising medium. Theemphasisison
understanding the technol ogiesand theories of Internet advertising. The course hasbeen
developed to guide studentsthrough the process of conceiving, executing, and evaluating
Internet advertising andto achieve an understanding of the subject frompractical and theoreti cal
perspectives.

COM 5110, 6120

Topical Studiesin Communication I, Il

3 U each; 3 Lect.

Students concentrate their reading and study of one particularfield in communication of
theirinterests under the supervision of an instructor.

COM 5515

Media Economics

3U; 3Sem

M ediaeconomicsinvolvesthe gpplication of key economic prindplesto thestudy of media
indugries. Special attention will be given to the structure, behaviour and performance of
media industri es; audience behavioursand preferences; policy and regul tion; and theimpact
of new technologies. This seminar will cover the economics of print, television, Internet
and other consumer media Students are expected to devel op an economic view of therole,
function, and strategies of themediain the globd marketplace. (Not for studentswho have
taken COM 4430.)
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COM5631,5632

Topical Studiesin Journalism |, 11

3 U each; 3 Lect.

Theinstructorwill lecture and direct the study of atopic in Journdismhe or she Pecializes
in.

Studentsareallowed to take the above Special Topic courses for norethan once,and gain
the units each time they passthe course However, students cannot take courses with the
same course code more than oncein a singleterm

COM 5640

Online Jurnalism

3U; 3Sem.

The course examinesthe influence of onlinetechnologies on journalism from editorial,
technol ogicd, economic and social perspectives. The emphad sisonthe advanced technol ogies
involvedin onlinenewspublishing and management skill sin editorial, financia and technical
fieldsreguired of onlinejourndists.

COM 5650

Journalism Theories

3U; 3Sem.

This course introduces various theoriesin journali sm and discussesimportant issues inthe
field. Thescope of the course covers many aspects induding thejournalists their work
organizations, their daily work routines, relationships between the pressand other social
ingtitutions, news mediaand social environment, news culture, etc. Different conceptual
approachesare used and variouslevelsof analysis areal s included.

COM 5948

Telecommunications Policy

3U; 3Sem.

This courseintroduces the basic concepts and devel opment of telecommunicationsand the
rdated regulatory issues. Emphadsis placed on the policy-making congderations. A survey
of theexperiences of devd oped industrial nations isundertaken. Reference is also madeon
Hong Kong and mainland Chinatel ecommuni cation devel opment and its policy i ssues.

COM 5961, 5962

Topical Studiesin NewMediall, I

3 U each; 3 Lect.

Theinstructor will lecture on and direct the study of atopicin New M edia he or she specializes
in.

Studentsareallowed to take the above Special Topic coursesfor norethan once,and gain
theunits each time they passthe course. However, students cannot takecourses with the
same course code more than oncein a singleterm.

COM 6210

Communication Patternsin Chinese Society

3U; 3Sem.

History of Chinesecommuni cation deved opments, sped al features of Chinese communication
structure, trends and i saues of Chinese media, traditional and modem, will beanalysed. Both
behavioural and historical approacheswill beutilized in such andysis.
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CcoM 6420

Strategies for Integrated Communication Campaigns

3 U; 3 Lect.

The course providesan overview of communication theories, methods, gpproaches, and
prindplesfor campaigns strategiesin advertising, publicrelationsand propaganda. Both
behavioural and higorical approaches will beutilized.

COM 6942

Multi-disciplinary Approachto Information Technologies

3U; 3Sem.

To study information technologies and services from social science perspectives. Works
from economi cs, sociology, geography, communicati on and organi zation gudiesare reviewed,
with particul ar attentionto the gpplication and potential effectsof new i nformati on technol ogies
at home and workpl ace, and for education, government, hedth and socid services.

Study Scheme
1 Major Programme

Studentsmay take communication coursesoutside of their study schemes Such courses will
be counted asM g or elective courses and the coursegradeswil | beincluded in computations
of the students' Major GPA.

A. Applicable to students admitted in 2003-04 and ther eafter
Studentsare required to complete aminimum of 64 units of courses asfollows:

@) Required Courses: 36 units
(@) COM 1120, 2150, 2190, 2420, 3150, 3160, 4140
(b) Anytwo of the following fundamentd courses:
COM 2710, 2810, 2820, 2941
(c) Studentsmust take either the Chinese COM 2110,
2170 and 3140 or the English COM 2120, 2180 and
3160

(ii)  Elective Courses: 19 units
All electivecourses are divided into five professional areas*:
(@  Adwertisingand Public Rdations

COM 2830, 3800, 3811, 3812, 3830, 3831,
3832, 3840, 3848, 3888, 4820, 4848, 6420
(b) Broadcasting
COM 2733, 2922, 2930, 2932, 2962, 3711,
3720, 3731, 3733, 3800, 3933, 3939, 3943,
3962, 3963, 4130, 4710, 4720, 4730
(¢)  Journalism
COM 2440, 2610, 3800, 4130, 4410, 4610,
5631, 5632, 5640, 5650
(d) Multimedia and Telecommunications
COM 2440, 2922, 2940, 2962, 3711, 3800,
3933, 3939, 3940, 3943, 3951, 3952, 3962,
3963, 5640, 5948, 5961, 5962, 6942
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© Comrunication Sudies
Theory courses:. COM 1130, 2910, 2920,

2930, 2932, 3110, 3131,
3132, 3133, 3191, 3410,
4150, 4191, 4410, 5110,
5515, 6120, 6210, 6420

STOT courses: COM 0410, 0420

Intership Experience: COM 3190

(ili) 9 unitsin Social Science disciplines other than 9 units
Joumalismand Communication* *

Total: 64 units

* Students are reminded that fundamental cour ses are usually required for topical studies in
related areas.

> Students are allowed to double count the 9 units they have earned from their Minor Social
Science programmes.

B. Applicable to students admitted in 2002-03 and 2001-02
Studentsare required to complete aminimum of 64 units of courses asfollows:

@) Required Courses: 33 units
COM 2150, 2190, 2420, 2710, 2820, 2941, 3150,
3160
Studentsmust take e ther the Chinese COM 2110, 2170
and 3140 or the English COM 2120, 2180 and 3610

(i)  Elective Courses: 22 units
All elective courses are divided into five professional areas*:
(@  Adwertisingand Public Rdations

COM [2430], 2810, 2830, 3190, 3800, 3811,

3812, 3830, 3831, 3832, 3840, 3848, 3888,

4820, 4848, 5515, 6420

(b)  Broadcasting

COM 2733, 2930, 2932, 3190, 3711, 3720,

3731, 3733, 3800, 3939, 4130, 4710, 4720,

4730

(¢)  Journalism
COM 2440, 2610, 3190, [3420], 3800, 4130,
4410, 4610, 5631, 5632, 5640
(d)  Multimedia and Telecommunications
COM 2440, 2940, 3711, 3800, 3940, 3951,
3952, 5640, [5942], 5948, 5961,5962, 6942
()  Communication Sudies

Theory courses:. COM 1120, 1130, [2430],
2910, 2920, 2930, 2932,
3110, 3131, 3132, 3133,
3191, 3410, 4140, 4150,
4191, 4410, 5110, 6120,
6210, 6420

STOT courses: COM 0410, 0420
Intership Experience: COM 3190
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* %

Note:

Note:

3

@ii)  9unitsin Socia Sciencedisciplinesother than 9units
Journd ismand Communicati on**

Total:  64units
Applicable to sudents admitted in 2001-02 only.
Students are reminded that fundamental cour ses are usually required for topical studies in
related areas.
Students are allowed to double count the 9 units they have earned from their Minor Social

Science programmes.

Studentsmay choose (1) to peddizein aprofessonal area, or (2) not to specializein

any professional areaaccording to the following requirements:

(1)  Studentswho choose to gpecializeina professional area:

Studentsare required to complete at least 6 unitsfrom among the theory
courses aslisted under communication studies, and haveto takeat least 6
units from the chosen professional area. Sudentsmay gpecidizein amaximum
of two professional aress, but the coursestaken in thetwo areasshould not be
double-counted.

(2)  Studentswho choose not to specializ in any professional area:
Studentsare required to complete at least 6 units from among the theory
coursesaslisted under communi cation studies, and arefreeto choosetheother
electivecourses.

Minor Programme

@) Students are required to complete aminimumof 18 units of courses, which
mug include COM 1110 or GEN 3070 and at least 6 unitsof courses coded
3000 or above.

(i)  Requirement for registration in Minors:
Students should have obtained a pass or ébovein COM 1110 or GEN 3070
before registration in Minor.

(ili)  Registration as aMinor in Journaliamand Communication inno way guarantees
enrolment in courses with quotasdue to limited facilities and manpower.

Journalism and Communi cation Majorsand Minors cannot teke GEN 3070 to fulfil
general education reguirements. Sudents who have taken GEN 3070 and become
Joumdismand Communi cation Minorslater on shoul d take another generd education
course to fulfil general education requirements.

Course Exemptions

Joumaliam and Communication Majorswill be exempted fromtaking certan unitsof dective
courseslistedin 1(iii) above provided that the subject(s) they have passed in the HKALE*
arerecognized as equival ent of courses offered by the departmentsconcemed.

*

Only applicableto students admitted on the strength of HKAL E results. The HKALE resultsto be
deemed acoeptablefor cour se exemption purpose must be dbtained in that particular sitting of
HKALE which the University has used to assess the admission qualification of the student
conce ned.



