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Hotel and Tourism Management

Code

Requir ed Courses

ACY 1111
ACY 1112
DSE 1021

DSE 1031

DSE 2050[3050]
FIN 2010

HMG 1010

HM G 1091/1092
HM G 1093/1094
HMG 1095/1096
HMG 3010

HM G 3020

HM G 3030

HM G 3040

HM G 3050

HM G 3060
HMG 3070

HM G 3080
HMG 4110

HM G 4800

HM G 4900

MGT 2040
MKT 2010

Elective Courses
HMG 4010

HMG 4020
HMG 4030
HMG 4040

HMG 4050

HMG 4060
HMG 4070
HMG 4080
HMG 4090
HMG 4100
HMG 4130

Course List

CourseTitle Unit
Introductory Financial Accounting 3
Management Accounting for Decision Making 3
Basic Quantitative Methods for the Hospitality and 3
Tourism Industry

Basic Economics for the Hospitality and Tourism 3
Industry

Information Systemsand E-Commerce 4
Financial Management 3
Management of Hospitality Business 3
Distinguished Speaker Series|/I1 0/1
Distinguished Speaker SerieslII/V 0/1
Distinguished Speaker SeriesV/VI 0/1
M anagement of Lodging Facilities 3
Hospitality Organization Behaviour 3
Hospitality Real Estate 3
Savice Business and Hospitality Law 3
Travel and Tourism Management 3
Service end Hogpitality Qudity Management 3
Food and Beverage Management 3
Hospitdity FadlitiesPlanning and Dedgn 3
Information Technology for Service Industry 3
Hospitality Strategic Management 3
Fieldwork and Internship 3
Human Resource M anagement 3
Marketing Management 3
Human Resources Hanning and Saffing for 3
Hospitality Business

Hospitality Real Edate Finance 3
Hospitality Sales ForceM anagement 3
Financial Management and Cog Control for 3
Hospitality Organizaions

Franchising and Multi-unit Management inthe 3
Hogpitality Industry

Property Investment and Feasibility Study 3
Services Maketing 3
Training and Development for Service Business 3
International Hospitality Business and Management 3
Red Estate Valuation 3
Entrepreneurshipin the Hospitality Industry 3

[1] Old course code used in 2002-03 and before.
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HMG 4140 Marketing Research for Service Industry 3
HMG 4501 Global Hotel Chain Management 1
HMG 4502 Leadership Excellence 1
HMG 4503 Airline Management 1
HMG 4504 Theme Park Management 1
HMG 4505 Convention, Exhibition and Event Management 1
HMG 4506 Pre-opening of aHotel Property 1
HMG 4507 Hotels Association and the Development of the 1
Hotd and Tourism Indudries
HMG 4508 Beverage M anagement 1
HMG 4509 Seminarin Franchisng and Multi-unit M anagement 1
in the Hospitality Industry
HMG 4510 Hotel Development 1
HMG 4511 Cruise Line Management 1
HMG 4512 Club Management 1
HMG 4513 Hospitality PropertiesM ergersand Acquigtions 1
HMG 4514 Saminaron ManagingWine 1
HM G 4700 BusinessNegotiati on for Service Business 3

Course Description
(Unlessotherwi s2 spedified, all are 3-unit term courses of three hoursof | ecture per week.)
Required Cour s

(For thecourse destriptionsof DSE 3050, AN 2010,MGT 2040 and M KT 2010, pleasereferto the
Integrated BBA Rogramme,andfor ACY 1111 and 1112, pl esse refertothe Professond Accountancy
Programme))

DSE 1021

Basic Quantitative Methods for the Hospitality and Tourism Industry

1st term

Thiscourseintroducesstatisti cal and operati on methods gppropriateto the hospitality indudry,
whi ch include descri ptivegtisti cs, probability, corrd ation and regression, forecaging, decision
analyss, quality control, and hotel yid d management. Each method will bediscussed using
examplesrdated tothe hospitality indugry.

DSE 1031

Basic Economics for the Hospitality and Tourism Industry

1st term

Thiscourseisto provide the students with a basic understanding of the economics of the
firm aswell as macro-economics The market forces of demand and supply aswell asthe
firm’ spriceand output decis on under variousformsof market gructure will beandy<sed. In
addition, nationd income,internati ond trade theory, commercial polid es,and foreign exchange
market will betreated briefly. Economic applicationsthat are particularly relevant to the
hospitality industry will be emphasized.

HMG 1010

M anagement of Hospitality Business

1st term

Thiscourse isan overview of the historical development of thehospitality industry. The
philosophy of business operationsand the framework of dedsion-making process will be
introduced as it appliestothe management inthe hospitdity industry, itsscope, and form
of organization. The segments, di <cipline, career opportunities and current issuesfacing the
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hospitality and tourismindustries wil | be discussed in detals In addition to hotel, restaurant
and tourism management, thiscourse al 0 addressesissues rd ated to resort, condominium,
club, cad no/gaming, meeting and convention, and airline management. Executives inthe
hospitality or dlied fields will befeatured asguest speakers. Sudents are expected to attend
occasional meetings outside normal class hoursfor ste vistsand other relevant indugry-
related ectivities.

HMG 1091/1092

Distinguished Speaker Series|/I1

0/1 U; 1st term/2nd term

Thefirst and second courses inthe series. To keep abreast of thedevel opment that affects
current managerial practices,industry executives of thehospitality, tourism, red estateand
savicerdated indudries are invited as peakersto addressthe opportunitiesand challenges
facing their respective fields. Thesecourses provide a unique opportunity for successful
industry | eaders to share thei r visions, experiencesand viewsregarding successful management
styles critical industry-related isaues, identify career paths and offer career aspirationsto
the studentsin the programme.

HMG 1093/1094

Distinguished Speaker Series!II/IV

0/1 U; 1st term/2nd term

Thethird and fourth courses inthe series. To keep abreast of thedevel opment that affects
current managerial practices,industry executives of thehospitality, tourism, red estateand
savicerdated indudries are invited as peakersto addressthe opportunitiesand challenges
facing their respective fields. Thesecourses provide a unique opportunity for successful
industry | eaders to share thei r visions, experiences and viewsregarding successful management
styles critical industry-related isaues, identify career paths and offer career aspirationsto
the studentsin the programme.

HMG 1095/1096

Distinguished Joeaker SeriesVVI

0/1 U; 1st term/2nd term

Thefifth and sixth coursesin the series. To keep abreast of the development tha affects
cument managerial practices, industry executives of thehospitality, tourism, red estateand
savicerdated indugries are invited as eakersto addressthe opportunitiesand challenges
facingtheir respectivefields. Thesecourses provide a unique opportunity for successful
industry | eaders to share the r visions, experiencesand viewsregarding successful management
styles critical industry-related isues, identify career paths and offer career aspirationsto
the studentsin the programme.

HMG 3010

M anagement of Lodging Facilities

1st term or 2nd term

Thiscourseintroduces gudentsto the princi pl es of hotel management. It containsan overview
of organization, function, and management of lodging operation. The discussion will focus
on the inter-relationshi ps among sakehol dersof alodging facility - guests, managers owners
and employees. Specid emphasswill be ontheintegration of thevarious depatments of a
hotel facility, i.e. Rooms, Front Desk, Sales, Food and Beverage (F&B), Purchasi ng,
Housekeeping, Engineering and Maintenance, etc., to ensure customer satisfactionwhile
maximizing the return on investment. Students will be exposed to computing applications
specific tothe hotel industry. Hotel security, guest safety aswell astotd quality issueswill
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d 20 bedi scussad. Rrerequi ste HMG 1010.

HM G 3020

Hospitality Organization Behaviour

1st term or 2nd term

This course examinesthe determinantsand consequences of human behaviour in theformal
organizations Secificfocus ison the individual, interpersonal, and group processes, which
underlieall thehuman dynami cs. Soecificd ly, it providesan in-depth gudy in the underganding
and modification of human behaviour in hospitality organizations, and practicd toolsfor
accomplishing personal and organizational goals Prerequidte: MGT 2040.

HM G 3030

Hospitality Real Estate

1st term

This course isdesigned to encourage studentsto think about hospitality properties asreal
estate, and to alesser extent, operating business. Specific objectivesare: to recognize the
importance of valuing real estate, which involves an understanding of the determinantsof
value and an awareness of contemporary hospitality valuation issues; and to learn how
properties are managed, | eased, franchised, bought, old, and financed to increase thewealth
of the property owners. Prerequisite: FIN 2010.

HMG 3040

Savice Business and Hospitality Law

1st or 2nd term

This course seeksto provideanintroductionto theingitutions, doctrines and methodol ogy
of thelaw inthecontext of the hospitality business To thisend, thecourse will begin with
an examination of the legal system of the Hong Kong SAR before proceeding to encompass
aselection of topics in businessand hospitdity law such asthe law relating to contract,
agency, empl oyment and the sal e of goodsand torts (e.g., negligenceand occupier sliability).
Prerequisite: HMG 1010.

HMG 3050

Travel and Tourism Management

1st term or 2nd term

Thiscourseisan overview of thetravel and tourismindustry’ smanagement isues professional
opportunities, marketing concepts, planning and devel opment srategies and itsrelevance
to the geography of travel, transportation issues and travel service. Different aspects of
tourism, induding originand destination flow models, tourig profiles, demand and supply
interaction, and barriersto travel are explored and analysed. Emerging concepts such as
eco-tourism, heritagetourism, adventure touri am, sustainabletouri am, etc., will alsobe examined.
Prerequisite: HM G 1010.

HMG 3060

Sewvice and Hogpitality Qudity Management

1st term or 2nd term

Thiscourseisan analysis of management issuesrel aed to serviceculture, quality control
and organizational performancein the hospitality i ndustry. It introduces principles of
microeconomi csand how they apply to managersof enterprises assd ated with the hospitdity
industry. Emphasswill be placed on issuesrelaing to the total quality managementinthe
service industries. The interactions among affect, cognition, behaviours, and environment
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eventsthat arei mportant to the service operati on of hospitality industry will dso be examined.
Prerequisite: HMG 1010.

HMG 3070

Food and Beverage Management

2nd term

Thisis a course that examines the prindples of food and beverage management. It begins
with an overview of the food service industry and the spedific disdplines of food service
digribution. Current issuesinfood safety and sanitation proceduresthat affect managerial
decisionsin hospitality industry will be discussed. Detail ed consi derations are given to the
componentsof thefood servicesystem: marketing, menu planning, purchasing, logistical
support, guest service, controls, and qual ity assurance. Studentswill dso learnthrough visits
to regaurant operations analyse the restaurant’ sconcept (merket), organi zati on, ownership,
management, physical structure, steff, front- and back-of-the-house operations, and fiscal
integrity. Prerequisite: HM G 1010.

HM G 3080

Hogitdity FadlitiesPlanning and Desgn

1st term or 2nd term

Thelayout and designof hospitality fadlitiesaffect profitabilityi n twobasic ways: by influencing
direct and indirect operational costsand creating an environment which meets or failsto
meet, consumers needs and expectations. This course introduces concepts and practices
needed to plan, ded gn and manage hospitality facilitiesprofitably. Topicsindudebudgeting
andfeasibility analysis,physical planning, selection of furniture, fixtures and equipment,
and project management. Prerequisite: HMG1010.

HMG 4110

Information Technology for Service Industry

1st or 2nd term

This course introduces students from a management perspective to the state-of-the-art
technol ogy-based systems used in the ervice industry, which enhance guest service and
support management decision-making. Key issuesin information-technology investment
and management will be explored. Prerequisite: DSE 3050.

HMG 4800

Hospitality Strategic M anagement

1st term or 2nd term

Thiscourse focuses on analysis, planning, change, and implementation issues assodiated
with strategic management. It explores busness missions, action plans and eval uationsof
ahospitality organization. The emphases are on the valueof analysing environmentsand
formulating grategieslinked to environmental conditions, and defending against organization
weakneses. Studentslearn how to engagein high-qudity planning by examining situations
from the perspectives of the customer, theemployee, and management. Casesinvolving
hospitality industry organizations areandysed extensively. Prerequistes: HM G 3010, 3050,
and 3070.

HM G 4900

Fieldwork and Internship

1st term

Theobjectivesof thiscourseare: 1) to ensurethat sudentsareacquainted with actual hospitdity
working conditions, 2) to supplement theoretical and academi ¢ subject mater with practical
experience, and 3) to guide students in selecting permanent employment upon graduation.
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Therearetwopartsto thiscourse: theintemship wherethestudentswill engagei n practi cumexperience
inthehospitd ity industry,, preferably during thesummers beforether graduati on; theseniorportfolio
wherethegudentswill identify rdevantindustry issuesand provide recommendations Thiscourse
will also providesudentsan excell ent opportunity for team building and problem solving ills.
Sudentsareexpected to atend fieldtri psor gudy toursof the relevant indugtry sites. Sudentsare
d 20 expectedto conduct aproject i ntheir regpecti veconcentrati on areas Prereguisite HM G 1010
and successful compl etionof the Summer Internshipl and I1.

Elective Courses

HM G 4010

Human Resources Planning and Staffing for Hospitdity Business

1st or 2nd term

This course focuses on managing people inthe workplace. It addressesissues of human
resources planning and staffing and substantive issues or situationsto be faced asfuture
hospital ity managers, including therel ationship between selection and recruitment,
compensation and bendfit activitiesand job design, motivation, and reward structure. Sudents
will also learn themajor theoreticd and practical i ssues associated with progranmedesign,
devel opment, implementation, and eval uation of hogpitality human resources programme.
Prerequisite: MGT 2040.

HMG 4020

Hospitality Real Edate Finance

1st or 2nd term

This course discussesthe methods of red estate finance for hospitality-oriented projects.
Thetopics indude methodsof measuring rates of return of both properties and securitized
red estate; feasibility and appra sal processes; equity and debt-financing vehicles; form of
operating agreement; workout strategy for digressed properties; and ethical issues of real
estate development. Prerequisite: FIN 2010 or HM G 3030.

HM G 4030

Hospitality Sales ForceM anagement

1st or 2nd term

Studentswill learn through class discussion and practical gpplication on how to esteblish a
working sales office system for hotelsand other sectorsin the service industry. Concepts
addressed ind ude deve oping product and service knowl edge, seeking out progpects, applying
sdling techniquesand i mproving communiceation skill. Unique characterigtics of the srvice
industry will bestressed. Studentswill undergand the effective use of avariety of marketing
communi cation media, including adverti S ng, salespromoti on, and public relation. Rrerequiste:
MKT 2010.

HMG 4040

Financial Management and Cost Control for Hospitality Organizations

1st or 2nd term

Thiscourse applies accounting, finance, and cost control principlesto thehospitdity indudry.
The focus of this courseisto provide future hospitality managerswith the ability to add
value and to handletheunique problems regarding financial management and cost control
in this industry. Special emphasiswill beplaced on the estimation of cash flows and asset
management rel ated to thehospitdity industry. It also providesa detailed analyss of food,
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beverage, and | gbour cost control. Rrerequiste FIN 2010.

HM G 4050

Franchising andM ulti-unit Management in theHospitd ity Indusry

1st or 2nd term

Thiscourse discussesthe relationship between franchisor and franchi see, advantages and
disadvantagesof using franchising in the hositality indugry, and the structure of and services
offered by franchisorsin the hogitality industry. Actual casesof franchising arrangements
inthe hospitdity industry will be usedto illugratetheconcept. In addition, the organi zation,
adminigration and evaluaion of existing and changing practices, conceptsand theoriesin
multi-unit management in the hospitality industry will be examined. Prerequisite: MKT
2010.

HM G 4060

Propety Investment and Feasibility Study

1st or 2nd term

Thiscourse analyses the impact of the legal, political, and sociological dimensionsof an
urban area on the demand for and ability to provide space It studiesred edate markets(with
an emphasis on hotel property market) a macro, city, neighbourhood, and property-specific
levels. Sudentsmight need to conduct afeasibility study of ahotel (or other types of project)
development. Prerequisite: FIN 2010 or HM G 3030.

HMG 4070

Services Maketing

1st or 2nd term

Thiscourse discusses marketing strategi es of service firms, new marketing approach, and
reformul ationof traditiona marketing prind ples.It will alsoaddressi ssuesre aedtointernationd
marketing with emphasison the hospitality and tourismindustry. Prerequisite MKT 2010.

HMG 4080

Training and Devel opment for Service Business

1st or 2nd term

Thiscourse examinesthe theories and skillsin personnel training and development. The
formulation and implementation of effective policies, systemsand programmesfor the
training and deve opment of manpower at dl levels of the hospitd ity operationsare emphas zed.
Prerequisite: MGT 2040.

HMG 4090

International Hospitality Business and Management

1st or 2nd term

This course provides an oveview of the contemporary isuesinthe internaional business
environment facing multinational service firmsin the hospitality and tourismindustry.
Theseisuesind ude such topicsas global srategy formul aion andimplementati on; technology
challenges; diversity in customersand employees; politicd andlegal concems; and effective
organizational structuresfor long-termsurvival and success. Prerequisites HMG 3010, 3050
and 3070.

HMG 4100

Red Estate Valuation

1st or 2nd term

Thiscourse dealswith the val uation of property tha istypically purchased asan income-
producing investment. It coversboth thetheory and techniquesinvolvedin esimating the
vduation of the property. Thetopicsindudethe highest and beg useandys's cost approach,
market gpproach, incomegpproach, Hedonic Pricding M odd , | eased feeand | easehold v uation,
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andvaluation of proposed proj ects.Sped d emphad swill beplaced onhoitd ity propertyvauaion.
Prerequi ste: AN 20100rHMG3030.

HMG 4130

Entrepreneurshipin the Hospitality Industry

1st or 2nd term

The hospitality industry is characterized with sma | businessand entrepreneurs. Thiscourse
will examine the characteristics of small business and entrepreneurs and their economic
importance. Devel opment and operati on of asmall busd ness, i ncluding conceptsand principles
uch asfranchi g ng, bud nesspl ans, cepital acqui Stion, venturecapitd , financial and administrative
control, marketing, human resource and operations management will bediscussed. Taxation,
legal, insurance and ethicsin small businesswill al s be addressed. Prerequiste HM G 1010.

HMG 4140

M arketing Research for Service Industry

1st or 2nd term

Marketing research methods and systematic procedures as it appliesto the serviceindugry
will beintroduced. The gathering and analysing of theinformation needed to make effective
marketing management decisions will be discussed. Prerequisite: MKT 2010.

HMG 4501

Global Hotel Chain Management

1 U; 1st or 2nd term

The coursecoverstopics such as the challengesand opportunities facing global expansion,
strategi c development of international hospitality projects and international development
process.

HM G 4502

Leadership Excellence

1 U; 1st or 2nd term

Thiscourse expl oresdifferent perectivesfor hositality industry successby leaming lessons
inleadership.Topicsinclude challengesfac ng the executi vesin the developmentand preserving
of professional standards of luxury hotels, managing change, va ue creation, and importance
of hogpitality ethics.

HMG 4503

Airline Management

1 U; 1st or 2nd term

This course will provide insightsinto the dynamicsof aifline management,induding topics
onairlineorganization, airline marketing and di stri buti on networks and/or airline cateting
operation and service management.

HMG 4504

Theme Park Management

1 U; 1st or 2nd term

Thiscoursewill cover areas such as opportunities and challenges facing the theme park
industry.

HM G 4505
Convention, Exhibition and Event Management
1 U; 1st or 2nd term
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Thisisthe gudy of the meetingsand convention indugry. Thefocusof thiscoursewill beon the
componentsand procesesinvol ved in deve oping and conducting meetingsand conventions.

HM G 4506

Pre-opening of aHotel Property

1 U; 1<t or 2nd term

Thecoursewill cover rel evant issues and cha lengesrelati ng to pre-opening of ahotel property.
Topicsinclude project management, market feasibility, concept and themedevel opment,
layout and dedgn, finandng, recruitment, training of personnel, and locating of supplies.

HMG 4507

HotelsAssociation and the Deve opment of the Hotel and Tourism Industries

1 U; 1st or 2nd term

The coursewill speak fromthe perspective of the Hong Kong Hotels Asociation in preparing
the industry facing the challengesof thenew millennium. Topicswill cover hotel trends and
newinnovaionsinthehotel indugtry, changing role of hotel executives, changing requirements
and profileof hotel gueds, and new ervice definitions and changing serviceneeds.

HMG 4508

Beverage M anagement

1 U; 1st or 2nd term

Beverage sd es comprise a major source of profit for hospitality operations. Thiscourse
examinesthe prind ples and practi cesof profitable beverage (al coholicand non-alcoholic)
management in the hospitality industry. Topicscovered in the course module include
whol esaler-operator rel &ions purchasing and inventory control, beverage preparation and
sevice, and financial accountability and control.

HMG 4509

Seminar in Franchising and M ulti-unit Management in the Hospitality Industry

1 U; 1st or 2nd term

This course discuses selected topics on franchising and multi-unit management. Topics
may cover therelationship between franchisor and franchisee, advantagesand disadvantages
of using franchising in the hospitality industry and the structure of and services offered by
franchisorsin the hospitality industry, etc..

HMG 4510

Hotel Development

1 U; 1st or 2nd term

Thiscoursewill examinethosefactorsto condderin determining hotel deve opment ind uding
entry modes and country specifics, etc.. Decision criteria, ownership structure, financial
management and profits, trendsin hotel devd opment will also beexamined.

HMG 4511

Cruise Line Management

1 U; 1st or 2nd term

This course seeks to create awareness of the ocean cruise industry as a unique conmbination
of thehogpitdity, tourism, marketi ng, and shi pping indudries Topics coveredinclude evolution
of the modern cruise industry, market segmentation, itinerary and product deve opment,
ship design and regul atory issues and cost and revenue issues.

HMG 4512

Club Management

1 U; 1st or 2nd term

Thiscourseisded gned to familiari ze sudents with club management as it comparesto hotel
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management. Topi csi nd ude dub managementstructure, clubmembership, typesofprivate d ubs
uniquefeatures of dub operations food and beverage operati ons, building and facili tiesmanagement,
andextemal andgovernmental i nfluences

HM G 4513

Hospitality PropetiesMergersand Acquisitions

1 U; 1st or 2nd term

This coursewill familiar ze gudentswithissues and cumrent trends conceming mergersand
acquisitionsof hogitality properties. Rurpose and objectives of mergers and acquisitions
adivitiesand ther relationshipswill beaddresed. The course will examine thetopics from
different agpects business operating, corporae legd and regulatory.

HM G 4514

Seminaron ManagingWine

1U;1¢or2ndtem

Managing Wine isintended for Hogpitality Majors who plan on managing food and beverage
opeaions Thegoal ofthe courseisto provide studentstheopportunity to refinetheirknowl edge
of themg or winegtyles produced i ntheworidand to devel opther skillsinwinelig planning, wine
pricing strategies,wine cost control, servicestaff wi netrai ning, wine merchandi sng and avareness
of responsible beveragealcohol management. Ultimatdy the god of wine srviceisto maximize
guest isfacti onand operati onal profi tswhil eminimizing risk.

HM G 4700

BusinessNegotiati on for Service Business

Istor2nd term

Thiscourseintroducescument research and thought on the negotiation process and provides
opportunities for course partici pants to apply the concepts and illsin simulations of actual
negotiations. Strategic lessons arelearned from different actual cases. Theobjectiveisto
enable course participantsto appreciate theart and science of negotiation, to understand
how to resolve conflicts and derive themost out of bargaining. Prerequisite: MKT 2010.

Study Scheme
1 Major Programme
A. Applicable to students admitted in 2002-03 and ther eafter
Students are required to complete a minimum of 76 units of courses as follows:

@) Required Courses: 64 units
ACY 1111, 1112, DSE 1021, 1031, 20507 FIN
2010*, HM G 1010, 1091, 1092, 1093, 1094, 1095,
1096, 3010, 3020, 3030, 3040, 3050, 3060, 3070,
3080, 4110, 4800, 4900, M GT 2040*, MKT 2010*

(ii)  Concentration Major Elective Courses: 6 units
Two required concentration elective courses sel ected
from the following relating to the student’ s
concentraion area:
HM G 4010, 4020, 4030, 4040, 4060, 4080, 4140

(ili)  Other Major Elective Courses: 6 units
Any rema ningM g or elective coursesotherthan thetwo
concentration Major electi ve courses of a student's
regoectiveconcentration area,ind uding HM G4010,4020,
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4030,4040,4060,4080,4140

Any Mg orfreeelectivecoursesinduding HM G 4050,4070,
4090,4100,4130,4700,4501,4502,4503,4504, 4505,4506,
4507,4508,4509,4510,4511,4512,4513,4514

# to be induded in theMajor GPAaswel

ConcentrationAress

Studentsshould choose oneof the following concentration areas:
Marketing

Sudentsarerequired totake HM G4030,4140 and 4900. For HM G4900,
studentsarerequired to el ect atopicin M arketing.

For free el ectives, students are suggested to choose fromthe foll owing:
MGT 4540, MKT 3020, 3030, 4040 and SOC 2207.
HumanResour cesM anagement

Sudentsarerequired totake HM G4010,4080 and 4900. For HM G4900,
Sudentsarerequiredto sd ect atopicinHuman ResourcesM anagement.
For free el ectives, students are suggested to choose fromthe foll owing:
MGT 3501, 4050, 4060.

Real Estate and Finance

Studentsare required to take HM G 4900 and choose2 courses from
HM G 4020, 4040 and 4060. For HM G 4900, students are required
to slect atopicin Real Estate and Finance.

For free el ectives, students are suggested to choose fromthe foll owing:
ECO 3440, FIN 3060, 3080, 4070, GRM 2105.

General Hospitality Management

Studentsare required to take HM G 4900 and choose2 courses from
HMG 4010, 4020, 4030, 4040, 4060, 4080 and 4140. For HMG
4900, students are required to select any hospitality topic.

For free d ectives sudentsare suggested to choose fromthe foll owing :
ECO 3440, FIN 3060, 3080, 4070, GRM 2105,MGT 3501, 4050,
4060, 4504, MKT 3020, 3030, 4040, SOC 2207, etc.

Recommended cour se pattern

First Year of Attendance

ACY 1111, 1112, DSE 1021, 1031, FIN 2010, HMG 1010, 1091,
1092, MGT 2040, MKT 2010

Second Year of Attendance

DSE 2050, HMG 1093, 1094, 3010, 3020, 3030, 3040, 3050, 3060,
3070and 1out of the following: HM G 4010, 4040, 4140

Third Year of Attendance

HMG 1095, 1096, 3080, 4110, 4800, 4900 and 1 out of the following:
HM G 4020, 4030, 4060, 4080

Second and Third Years of Attendance

HMG 4010, 4020, 4030, 4040, 4050, 4060, 4070, 4080, 4090,
4100, 4130, 4140, 4700, 4501, 4502, 4503, 4504, 4505, 4506,
4507,4508,4509,4510,4511,4512,4513,4514

B. Applicable to gudents admittedin 2001-02 and before

Total:

76 units

25 units

29 units

16 units

6 units

76units
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Studentsare required to complete a minimum of 76 units of courses asfol lows:

(0] Required Courses: 63units
ACY 1111,1112,DE1021,1031,2050% HN2010* HMG
1010,1093,1094,1095,1096,3010,3020,3030, 3040,3050,
3060,3070,3080,4110, 4800, 4900, MGT 2040%*, MKT
2010*

(ii)  Concentration Major Elective Courses: 6 units
Two required concentration electivecourses sel ected
fromthefoll owing relatingto thegudent’ sconcentration

area
HM G 4010, 4020, 4030, 4040, 4060, 4080, 4140

@ii)  One 1-unit course to makeup forthe Lunitin Lunit
Digtingui shed YoeskersSeriesl and I (HMG 1091/1092)

(v)  OtherMajor HectiveCourses 6units

Any remaningM g or elective coursesotherthan thetwo
concentration Major elective courses of a student’ s
respective concentration area, including HM G 4010,
4020, 4030, 4040, 4060, 4080, 4140

Any Major freeel ective coursesincluding HM G 4050,
4070, 4090, 4100, 4130, 4700, 4501, 4502, 4503,
4504, 4505, 4506, 4507, 4508, 4509, 4510, 4511,
451245134514

# tobeinduded intheMajor GPAaswell

ConcentrationAreas:

Studentsshould choose oneof the following concentration areas:
Marketing

Students are required to take HM G 4030, 4140 and 4900. For
HM G 4900, students are required to sel ect atopicin Marketing.
For free el ectives, students are suggested to choose from the
following:

MGT 4540, MKT 3020, 3030, 4040 and SOC 2207.

Human Resour ces M anagement

Students are required to take HM G 4010, 4080 and 4900. ForHMG
4900, students are required to select atopic in Human Resources
Management.

For free el ectives, students are suggested to choose from the foll owing:
MGT 3501, 4050, 4060.

Real Estate and Finance

Studentsarerequired to take HM G 4900 and choosetwo coursesfrom
HM G 4020, 4040 and 4060. For HM G 4900, students are required
to slect atopic in Real Estate and Finance.

For free el ectives, students are suggested to choose from the foll owing:
ECO 3440, AN 3060, 3080, 4070 and GRM 2105.

General Hospitality Management

Studentsare required to take HM G 4900 and choose2 courses from
HMG 4010, 4020, 4030, 4040, 4060, 4080 and 4140. For HMG



Hotel and Tourism Management 13

4900, gudentsare required to slect any hospitdity topic.

For freed ectives, sudentsare uggesed to choosefrom the following :
ECO 3440, FIN 3060, 3080, 4070, GRM 2105,MGT 3501, 4050,
4060, 4504, MKT 3020, 3030, 4040, SOC 2207, etc.

76units
Recommended cour sepatter n

Firg Year of Attendance 28units
ACY 1111,1112, DSE1021,1031,2050, AN 2010, HMG 1010, MGT 2040,

MKT2010

Second Year of Attendance 26units
HMG1093,1094,3010,3020,3030, 3040,3050, 3060, 3070 and Lout of the

fol lowing: HMG4010,4040,4140 and onel-unit courseto makeupfor HMG

1092/1092

Third Year of Attendance 16 units
HMG 1095, 1096, 3080, 4110, 4800, 4900 and 1 out of the following:

HM G 4020, 4030, 4060, 4080

Second and Third Years of Attendance 6 units
HMG 4010, 4020, 4030, 4040, 4050, 4060, 4070, 4080, 4090,
4100,4130,41404700,4501,4502,4503,4504,4505,4506,4507 ,4508,4509,
4510,45114512,4513,4514

Total:  76units
2. Major GPA Calculation

All DSE, FIN,HM G, M GT and MKT courses coded 2000 and above, regardless of concentration,
will beincluded inthecal culation of the Mg or GPA for honours dassification.

3. Summer Industry Internship | and 11

Hotd and TourisnM anagement Maj orsare required to gainhands-on experiencein hospitality,
tourismand rel ated i ndustri es duri ng the summersof their first and second yearsof attendance.
Theinternship can beeither operational -based or project-based. All intemship experiences
must be approved by the School. Thus, for students who choose to sdf-plece, it ishigher
regpongbility to seek prior written approva from the Director before the internship begins.
The programme carries no credit but is arequirement for graduation. Both Intemship | and
Il serveas pre-requisitesfor HM G4900. That is, the enrolIment in HM G 4900 s subject to
the successful completion of the two summer internshipsrequirements.

Thepurpose of Summer Industry Internship Progranme isto allow gudents to gain
arealistic expectation of the hospitality, tourismoperationsand inrelaed industries. The
primary objectives of the programme are:

a. to provide management training opportunitiesfor gudentsto apply what they have
leamed in the dassoomto sl vereal -world bus nessproblemsrelated to the hospitdity
and tourigm industry;

b. to deve op agood understanding of the different appectsof the hospitality and tourism
operationsin Hong Kong and abroad; and

c. to strengthen andbuild charecters, and ingil professional atitudeand passonin gudents
towardsthe hospitality and tourismindusgry.

4. Faculty Language Requirement

I. Applicable to sudentsadmitted throughthe JUPAS
Endish
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Hotd and Touri asnManagement Majorswho haveobtained Grade D" orbd owin® Use of English”
of HKALE* (ASLevel)areregui red tocompl ete ELT 1100 EnglishEnhancementfor BusnessStudi es
intheirfirstyear of ettendance.

Chinese
Hotel and Touri sm ManagementM g orswho haveobta ned Grade" E’ in “ ChineseLanguage and

Culture’ of HKALE* (ASLevd ) arerequi red to complete CHI 1660 Chi nesefor Feculty of Business
Adminigrationintheir first yearof attendance.

* Obtained inthat particular siting of HKALE which the U niver sity has used to assess theadmission
qualification of the student concerned.

Il.  Applicable to sudentsadmitted through theEarly AdmissionsScheme (EAS
English
Hotel and Tourism Management M ajorsadmitted through the Early Admissions Scheme

arerequired to complete ELT 2501 Effective Oral Communication in their first year of
attendance.

Chinese

Hotel and Tourism Management M ajorsadmitted through the Early Admissions Scheme
arerequiredto complete CHI 1660 Chinese for Faculty of Business Administration in their
first year of attendance.

I1l.  Applicable to sudentsNOT admitted through the JUPASor EAS
English

Hotel and Tourism Management Majors NOT admitted through the JUPAS or EAS are
required to complete ELT 1100 English Enhancement for Business Studiesin their first
year of attendance. They can take areplacement course for thiscourse or be exempted
fromthis course as approved by the Programme Director.

Chinese

Hotel and Tourism Management MajorsNOT admitted through the JUPAS or EAS are
required to complete CHI 1660 Chinese for Faculty of BusinessAdministration in their first
year of attendance. They can take areplacement course for this course or be exempted
from this course as approved by the Programme Director.



