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AY2025-26  Term 2 

Course Code: CULS5330 

City and Cultural Development 城市與文化發展 

 

Instructor: Professor Louis YU 

Day and Time: Sat 10:30 to 1:15 pm 

Location: To be confirmed. 

 

City and Cultural Development 

Course Description 

This course aims at equipping  the cultural management students with the  

conceptual and analytic tools of urban culture and to link the practices of cultural 

management with the macro perspective. Through the studying of city and 

culture theories and concepts, students will be able to use multiple angles to 

examine the relationship between city and culture. Students will be introduced to 

use different ways to articulate, measure and compare culture development of 

cities. Through case studies,  individual assignments and group projects, students 

will learn how to make a city more cultural from the cultural management 

perspective.  

 

Intended Learning Outcomes: 

1) Understand theories and concepts on city and culture.  

2) Learning different ways to analyse and articulate city culture.  

3) Learning the principles in city culture planning.  

4) Apply the learning in cultural management practices. 

  



Course Syllabus 

Week Topic / Lesson Contents / Fundamental Concepts Date 

1 What is a city? City as the centre of power, wealth and 
living. 

 

2 Concepts of City 
Culture 

Urban culture theories. BEAM theory.  

3 Culture and the 18 
districts of Hong Kong  

18 districts cultural analysis, Urban and 
Rural Culture. 

 

4 Cultural policy and 
Hong Kong 

History of cultural development in HK, 
Greater Bay Area. 

 

5 Culture and Places Place and placemaking  

6 Culture and Economy Creative economy   

7 Culture and Society Culture and Social innovation (Guest 
speaker: James Chong) 

 

8 Culture and digital 
Technology 

Cyberspace, NFT, metaverse and 
Generative AI 

 

9 Culture, Environment 
and Sustainability 

Sustainable development and culture, 
culture in the  countryside  

 

10 Culture, City Branding, 
Tourism and Festivals 

Soft power , city branding, 
Festivalisation of cities  

 

11 Mega cultural projects Cultural districts, West Kowloon.  

12 City Cultural Policy City Cultural Policy  

13 Group Project 
Presentation 

  

  



Course components (Teaching modes and Learning activities) 
 

Teaching Modes and Learning Activities 

100% on-site face-to-face lectures 

 

Use of Generative Artificial Intelligence (AI) Tools in Teaching, 
Learning and Assessment 
 
All use of AI tools is allowed in assignments and assessment tasks with 
proper citation.  
 
Assessment and Evaluation 
Attendance and participation: 30% 

Individual assignment: 35% 

Group Project: 35%  

 

Individual Assignment 

Students will find a cultural project from an overseas city (excluding mainland 

China and Hong Kong China) that helps develop, safeguard, promote and 

celebrate the city’s culture and also brings social, economic, branding and 

environmental benefits. Please analyse the project using theories and concepts 

learnt in the course.  

The essay should be around 2000 words. Date of submission: SEVEN DAYS AFTER 

WEEK 13. 

Assessment criteria 

● Understanding of the city 

● Analysis of the cultural significance of the project 

● Analysis of the Social, Economic, Branding and Environmental benefit to the 

city 

● Reference to the theories and concepts learnt in the course 

 



Group Project 

Students will form groups of 4-5 people. 

Each group will choose ONE district of Hong Kong and devise a multi-faceted 

project which helps to develop, safeguard, promote and celebrate the culture in 

that district and also brings social, economic, branding and environmental 

benefits. 

Each group will write a 6000-7000 words essay to describe the Project and to 

make a 20 minute presentation to the class on WEEK 13. Date of submission: 7 

DAYS AFTER WEEK 13. 

 

 Assessment criteria 
● Understanding of the district 

● Cultural significance 

● Creativity 

● Practicality 

● Social, Economic, Branding and Environmental benefit (short-term and 

long-term) to the district 

● Reference to the learning materials of the course 
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