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Course Outline and Aims 
 
This course examines the principles and practices of entrepreneurship within the creative industries, with a dedicated focus on the Hong Kong context. Students will explore the unique 
ecosystem of Hong Kong’s creative sectors—from art, film and music to IP economy — and learn how to transform creative ideas into viable ventures. The course combines theoretical 
frameworks with real-world case studies, policy analysis, and practical tools for launching and sustaining creative enterprises. 
 
Course Intended Learning Outcomes 
 

1. Have their understanding being deepened about creative industries and entrepreneurship 
2. Value and appreciate entrepreneurial spirits in the creative industries  
3. Develop sets of skills for entrepreneurial practices  
4. Understand the policy conditions for entrepreneurship and acquire consultation skills for the government 

 
Course work / Assessment Details / Assessment Tasks/Activities: 
 

- Participation or attendance (25%)* 
o L2 in-class exercise 1 (5%) Group  
o L4 in-class exercise 2 (5%) Group  
o L1-L13 in-class participation (15%) Individual  

- L10 Group project (35%) 
• Group evaluation (25%) 
• Intra-group peer-evaluation (10%) 

- Final individual presentation 40%  
 

*Your regular attendance and punctuality are crucial for your learning. Attendance will be 
taken every class. Each “unexcused” absence will cost you 3 points. An absence is 
“unexcused” when it is not due to illness, official engagement in university functions (e.g. 
sports competition), or family duties.  
 

 
Grading of Student Achievement:  

- A Outstanding performance on all learning outcomes  
- A- Generally outstanding performance on almost all learning outcomes.  
- B+ High performance on some learning outcomes which compensates for less sa=sfactory performance on others, resul=ng in overall substan=al performance.  
- C Sa=sfactory performance on the majority of learning outcomes, possibly with a few weaknesses.  
- D Barely sa=sfactory performance on a number of learning outcomes  
- F Unsa=sfactory performance on a number of learning outcomes 

  



Tentative Class Schedule 
 

Date Lecture Key Topics Details Recommended Readings 
8 January 2026 L1 Introduction  • Course Requirements and Our Expectations 

• Entrepreneurship in the Creative 
Industries: Contemporary Perspectives 
from the Arabian Gulf and Asia edited 
by Naveed Yasin (2025; Routledge) 

• Culture and Commerce: The Value of 
Entrepreneurship in Creative Industries 
by Mukti Khaire (2017; Stanford 
University Press) 

15 January 2026 L2 
Introduction – Creativity, 
Entrepreneurship, and the Hong 
Kong Creative Economy  

• Defining the creative industries: scope, sectors, and 
economic value. 

• The link between creativity and entrepreneurship: how 
creative ideas become commercial and social ventures. 

• The role of creative entrepreneurs in shaping cultural 
consumption and production. 

• Future Trends and Sustainable Entrepreneurship in 
Creative Industries  

22 January 2026 L3 Policy and Ecosystem • HKSAR: Blueprint for Arts and Culture and Creative 
Industries Development (1) • Hong Kong Government (2024) - 

Blueprint for Arts and Culture and 
Creative Industries Development 29 January 2026 L4 Policy and Ecosystem • HKSAR: Blueprint for Arts and Culture and Creative 

Industries Development (2) 

5 February 2026 L5 

Overview of Hong Kong’s 
creative landscape: size, key 
players, and historical evolution 
  

  
• Case Study [I]: Art Industry (1) 

• Art in Hong Kong Portrait of a City in 
Flux by Enid Tsui (2025, Lund 
Humphries Publishers Ltd) 

• Uncharted Territory: Culture and 
Commerce in Hong Kong's Art World 
by Magnus Renfrew (2018, Penguin) 

• Hong Kong Cantopop: A Concise 
History by Yiu-Wai Chu (2017, Hong 
Kong University Press) 

• Hong Kong Popular Culture: Worlding 
Film, Television, and Pop Music 
edited by Klavier J. Wang (2020, 
Palgrave Macmillan) 

• Lost in Transition: Hong Kong Culture 
in the Age of China by Yiu-Wai Chu 
(2013, SUNY Press)  

• "Remapping Hong Kong popular 
music: covers, localisation and the 
waning hybridity of Cantopop" by 
Yiu-Wai Chu (2013, Popular Music 
journal) 

12 February 2026 L6 • Case Study [II]: Art Industry (2 ) 
19 February 2026 No class - 
26 February 2026 L7 • Case Study [III]: Music Industry 

5 March 2026 No class - 
12 March 2026 L8 • Case Study [IV]: Movie Industry 
19 March 2026 L9 • Case Study [V]: IP Industry  

26 March 2026 L10 Group project • Develop a comprehensive business model for a proposed 
creative brand in Hong Kong. 

2 April 2026 L11  Presentation #1 • Students to present a comprehensive business concept for 
a creative venture in Hong Kong, incorporating elements 
from all lectures. 

- 

9 April 2026 L12  Presentation #2 - 

16 April 2026 L13  Presentation #3 - 
 
 


