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October Survey on Public Perception of the Financial Tsunami and the Economic Conditions

The Centre for Quality of Life at The Chinese University of Hong Kong (CUHK) conducted a survey
on the public perception of the financial tsunami and the economic conditions from 27 to 28 October.
The survey was conducted by Professor Andy Kwan Cheuk-chiu, Director, The Centre for Quality of
Life, CUHK. A total of 506 Hong Kong residents aged 18 or above took part in the survey and
answered questions about their family financial situation, their perception towards the business
environment, the economic outlook and the impact of the financial tsunami, as well as their sentiment
over consumption.

From table 1, it was revealed that only 5% of the respondents said they were financially “better off”
than a year ago, decreased by 6 percentage points from the survey results in September. 48% said
“the same”, while 46% said they were “worse off”’, up 9 percentage points from September.

On consumer confidence, 14% of the respondents thought it “is” time to buy major household goods,
while 67% said the opposite and 19% said they “don’t know or it’s difficult to tell”. Comparing
with the findings in September, those saying “yes” increased by 4 percentage points while those
saying “no” decreased by 2 percentage points.

10% of the respondents believed they would be financially “better off” in the coming year, recording
a decrease of 3 percentage points from the September survey. 34% believed they would remain “the
same”. 48% believed they would be “worse off”, showing a 10 percentage-point increase from the
previous survey.

Only 4% of the respondents were optimistic over the economic outlook in the coming year, saying
the business environment would be “good”. 28% and 66% said “mediocre” and “bad” respectively.
Comparing with the previous survey, those saying “good” dropped 4 percentage points while those
saying “bad” increased by 13 percentage points.

39% said they were “optimistic”” about the economic conditions of Hong Kong for the coming five
years, up 8 percentage points from September. 25% predicted the situations would be “the same”.
30% said they were “pessimistic”’, showing a 2 percentage-point decrease from the previous survey.

The survey also found that only 6% of the respondents expected the employment situation would
“improve” in the coming year and 10% expected it to remain “unchanged”. 81% thought it would
“deteriorate”. Comparing with the September survey, those saying “improve” dropped by 4
percentage points, while those saying “deteriorate” increased drastically by 21 percentage points.



The survey also collected the views of the Hong Kong people on the impact of the recent financial
tsunami. 70% of the respondents thought Hong Kong “is” entering a period of recession, while 20%
did not agree and 10% said they “don’t know or it’s difficult to tell”.

21% of the respondents were confident that the HKSAR Government “can” lead Hong Kong through
the tsunami within a short period of time, whereas 67% thought the opposite. 12% of the respondents
said they “don’t know or it’s difficult to tell”.

The Indices of Consumer Confidence, Consumer Sentiment and Employment Confidence (see
table 2)

The Index of Consumer Confidence is compiled from the scores of questions number 3, 4 and 5.
The higher the index, the stronger people’s confidence about economic conditions.

The Index of Consumer Sentiment is compiled from the scores of questions number 1 to 5. A
higher index indicates people are more optimistic about the present situation and future
development of economic conditions.

The Index of Employment Confidence is compiled from the score of the sixth question. A higher
index shows a stronger confidence about employment situation.

For the first two indices, the baseline is January 2000 with the index as 100. For the Index of
Employment Confidence, the baseline is February 2000 with the index as 100.

The Indices of Consumer Confidence and Consumer Sentiment in October 2008 are 59.8 and 61.1
respectively, dropped 6.3 and 5.7 percentage points from the September survey. The consumer
confidence of the Hong Kong people has been hard hit by the following factors: the recent financial
tsunami, global economic recession, credit crunch and the asset price slump.

The Index of Employment Confidence hits a record low of 22.5, plunged by 21.6 points from the
September result, indicating a strong negative sentiment towards the employment outlook among
the residents.

In conclusion, the consumer confidence of Hong Kong people has dropped drastically to the same
level as that recorded during the SARS period in March 2003, showing that the residents are very
anxious about the economic outlook. This will adversely affect domestic demand. Together with
the worsening global economy, the local economy will inevitably enter a period of recession.

For more information on The Centre for Quality of Life at CUHK, please visit:
http://www?2.cuhk.edu.hk/ssc/qol

Media enquiries: Professor Andy Kwan Cheuk-chiu, Director, The Centre for Quality of Life, and
Associate Professor, Department of Economics, CUHK (Tel: 2609 8196 / 9042 3065)



Table 1

Survey questions Answer September 2008 | October 2008 Change

Fe BE - - Em b g e RA P ow P FUR R F4F 11% 5% -6%
A BHRA R - & @ - k2 B 37% 46% +9%

- Ea - 51% 48% -3%

P2 i R 1% 1% * %

A REAFME L& 7Y &(H0hGE % 10% 14% +4%

TAR sk F AR E) Y v, 4 69% 67% -2%

¥R Grif [4F ELE 21% 19% -2%

Rz BHEAk- &2 BfefA dpsohini¢ B4 13% 10% -3%
A BRI A 1R? I 38% 48% +10%

IR - & 41% 34% -1%

¥3 i 4 R 8% 8% * %

Fie BHAR-E > 4BDFREFEREE W 8% 4% -4%
RN S5 N =S 53% 66% +13%

- K 34% 28% -6%

PR GriE [HF B 5% 2% -3%

BT AXRTIE - JBOEFEHIRLIREE B 31% 39% +8%

B SRR - 7 5y 32% 30% -2%

IR - & 29% 25% -4%

R GriE [HF B 8% 7% -1%

B> AkRk-F L EFREged > it gt A 10% 6% -4%
BRI f— 17 & i 60% 81% +21%

IR - & 25% 10% -15%

PR GriE HF B 5% 3% -2%




R~ BBl ofamagtrd > X045 EL 7 - 70%
[N N SLY) *% i - 20%

vE Geif 4 B - 10%

AL~ R EE RIS E LN S H A A WA - 21%
BLIRIEH D A ? *Z 5t 49 - 67%

vE Srif [ g - 12%

Remarks: The survey was conducted in Cantonese.




Table 2

Index of Consumer

Index of Consumer

Index of Employment

Confidence Sentiment Confidence

January 2000 100 100 -
February 2000 101.1 103.3 100
March 2000 105.3 103.3 106.1
April 2000 97.8 99.1 100.2
May 2000 88.3 89.8 91.6
June 2000 84.1 85.6 84.7
September 2000 90.9 92.1 86.6
December 2000 89.8 91.7 88.8
March 2001 75.5 79.1 69.6
June 2001 78.0 81.3 66.1
September 2001 50.3 55.9 29.1
December 2001 70.5 77.2 45
March 2002 70.0 72.6 45.5
June 2002 65.5 69.4 45.0
September 2002 64.9 67.1 51.2
December 2002 70.0 72.9 77.2
March 2003 56.4 59.1 49.5
June 2003 70.7 73.8 47.8
September 2003 96.7 95.4 102.6
December 2003 103.4 103.2 118.8
March 2004 107.6 104.5 121.2
June 2004 99.2 100.4 114.4
September 2004 101.8 99.6 115.4
December 2004 106.1 105.2 115.6
March 2005 110.8 109.6 128.5
June 2005 114.6 112.6 129.3
September 2005 113.2 111.1 120.3
December 2005 113.7 114.7 118.1
March 2006 107.9 106.0 114.1
June 2006 109.2 109.9 116.7
September 2006 105.5 105.5 109.9
December 2006 108.9 112.2 111.2
March 2007 112.1 113.7 117.3
June 2007 115.7 116.9 112.8
September 2007 111.9 113.3 113.6
December 2007 110.4 111.8 119.5




March 2008 100 100.7 106.7
June 2008 78.4 78.1 76.5
September 2008 66.1 66.8 44.1
October 2008 59.8 61.1 22.5
Comparing with -6.3 -5.7 -21.6
September 2008

(monthly change)




